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Land requirements
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Since World War II the number of U.S. farms has declined and the average farm size 
has increased. Data from USDA Census of Agriculture.





What is sustainable agriculture?

• The practice of farming using principles of 
ecology, the study of relationship between 
organisms and their habitat.

• an integrated system of plant and animal 
production practices having site-specific
application that will over long-term:
• Satisfy human needs (food and fiber)
• Efficient use of non-renewable sources, on-farm 

resources 
• sustain economic viability of farm operations
• Enhance the quality of life for farmers and society 

as a whole





• Protects and renews the natural environment,

• Builds local economies, and

• Enhances the quality of life of farmers and farm workers.

• Development and support of group-based businesses is a strategy for 
increasing the sustainability of agriculture. 
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Circular system 
Circular economy 





How Important Is it To Buy Organic?



Can organic farming feed the world?

• https://www.scientificamerican.com/article/organic-farming-yields-and-feeding-the-world-under-climate-change/

• https://www.theguardian.com/sustainable-business/2016/aug/14/organic-farming-agriculture-world-hunger

• http://www.worldwatch.org/node/4060

• https://www.wsj.com/articles/can-organic-food-feed-the-world-1436757046

https://www.scientificamerican.com/article/organic-farming-yields-and-feeding-the-world-under-climate-change/
https://www.theguardian.com/sustainable-business/2016/aug/14/organic-farming-agriculture-world-hunger
http://www.worldwatch.org/node/4060
https://www.wsj.com/articles/can-organic-food-feed-the-world-1436757046




Success stories 

Vermont Fresh Network

info@vermontfresh.net, www.vermontfresh.net

Amy Trubek, Executive Director

• The Vermont Fresh Network (VFN) builds innovative partnerships among 
farmers, chefs and consumers to strengthen Vermont's agriculture. A strong farm 
economy creates local jobs, provides nutritious food and preserves the close-knit 
communities of Vermont.  The VFN helps farms and restaurants team up to 
provide the freshest local food at restaurants.  They have produced a Dining 
Guide and website to link consumers and chefs with Vermont farms.

mailto:info@vermontfresh.net
http://www.vermontfresh.net/


Tuscarora Organic Growers Cooperative, Inc. 
HCR 71 Box 168-B
Hustontown, PA 17229 
Phone: 814-448-2173  fax: 814-448-2333 
info@tog.coop, www.tog.coop
Chris Fullerton, Manager – chris@tog.coop

• Tuscarora Organic Growers (TOG) is a cooperatively run wholesale distributor 
of in season organic products located in south central Pennsylvania, serving 
customers in the Washington, DC area and other parts of the mid-Atlantic 
region.
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Red Tomato
www.redtomato.org
Michael Rozyne, Managing Director, mrozyne@redtomato.org

Red Tomato is a not-for-profit marketing organization started in 1998 to

‘reinvent’ local food systems by reconnecting small-scale ecological family

farmers to nearby supermarkets. Red Tomato distributes produce from 30

family farmers to supermarkets in greater metropolitan Boston. The

organization is expanding into more supermarkets, and exploring new ideas

to establish brand recognition
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New York Bold LLC 
www.newyorkbold.com

New York Bold LLC, the owners of the locally grown “onions with attitude,”

has the wheels turning for expansion. After an encouraging introduction into

the market within New York State, they are increasing the distribution of the

New York Bold brand into more eastern U.S. markets. In order to facilitate

that growth they are contacting other grocery store chains and have been

looking into purchasing additional packing and weighing machines.
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