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https://www.youtube.com/watch?v=Q7eHinI95
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5 mins ago

It's been a hard day's night but I've finally finished the
big document for work. Now off to the local cafe for a

relaxing lunch,

facebook

Works at: 20fourLabs
Does: Product Manager
Don't Mention: Politics,
ABBA

Mentions

Movies: Star Wars, LOTR,
District 9

-+ Tocontacts

= TOowaTcHuST




Robinson Street 4 :  News about this:

Grreen Vabey Street: Street party this Street: Judge buys
Saturday - bring your property in Robinson Street
friends. Suburb: Crime drops
Suburb: The local schools  dramatically in Green
are great! Valley

Future of Social Networking with Augmented Reality

Concept investigation by Matthew Buckland (matthewbuckland.com) and Philip Langley (@royalalien) of 20fourlabs.com
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https://www.youtube.com/watch?v=5YG
c4zOgozo&list=PLcghBmLOM2mGBOO
VGO8V2FKYECEWYEQQOJ&index=2
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More information sources

Informal information sources

Not only supply pushed information but also UGC

eWOM

Customers become distributors and e-marketer

Social networks

Multimedia information sources

Experiential information more reliable than supply created information
Interactive information, C2C dialogues

Real time information - BIG DATA and decision making

Meta-meta search engines making decision making more quick, easy, personalised,
accurate, sophisticated, on the move

SoCoMao annlications' social cantext hased and mabile nrovision of information
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The simplicity of use (uploading, sharing and reading
information)

- trust and reliability of information

Contribution of new threads by all users (timely
information, unbiased infromation)

Creating a community that is not only virtual but also real
Some virtual communities become real communities
Internet overcomes geographical and time zones barriers
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C ial customers

Identification of relevant audience

Reach a large number of potential customers with a single message
Communicate with existing customers
Market research

Find out latest trends; Customer needs and segmentation; What people
talk about and look for

Reputation building by helping people
Increase traffic by directing people to your website
Reduced customer acquisition costs

Reduced marketing costs and mistakes, e.qg. pilot test new products, test
campaigns, effective marketing targeting etc

Building strong brands and community brands
lationshi
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SELF-
ACTUALIZATION
Pursue Inner Talent
Creativity Fulfilment

SELF-ESTEEM
Achievement Mastery
Recognition Respect

BELONGING - LOVE
Friends Family Spouse Lover

SAFETY
Security Stability Freedom from Fear

PHYSIOLOGICAL
Food Water Shelter Warmth
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Web 2.0

Communication Social commerce
Collaboration (2nd generation)
Cooperation

Connection SoLoMo (39 generation)

Communities
Customer co-creation Collaborative Commerce

(4t generation)
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Qéleeg e-commerce
YL TIG TOUPLOTIKEG ETILXELPNOELG

- 24 x 7‘x 365, TAYKOOHLEG TTWANOELG KOL TTEAXTEG
AmeuBsiag TWANOELS OTOV TEAQTN, Disintermediation |
ZUYKEVTPWON TIANPOPOPLWYV: TTEAXTWVY KAL TTPOTIOVTWVY
TIPOCWTIOTIOINCN KOl TIPOCOPUOCTIKOTN T
Taxvtnta e§unnpEétnong
Eukopia TIHOAOYLOKIG TIOALTIKAG
pnyopotepn e£0(Anon AoyapLaowv
Moapadoon TPoIlOVTWYV - UTtNPECLWV ?

Cross-slaes / up-sales
Mewwon €00 wv cuvoe
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Meilwan KOGTOoUG KpaTrnaswv/Ttpowdnong
Auvénueva €000a, VEOL TLEAATEC, KOAUTEPEG TIMEG

AvuTtopatoTtoinon tng SLadKaCiag KPATHOEWV Kot
Melwan Asttoupylkwv e£0SwWV

Auean oxean kat ownership TteAateg (Customer
Relationship Management)

Meiwon g€aptnong amno Tpitoug

Katavonan guumepLpopas KATAVOAWTH 0TO SLadikTLO
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HAgektpoviko Taxudpopusio — TakTikEG direct marketing
E IoTooEAISEC UE OTITIKOAKOVOTIKO VALKO
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Distribution is one of the most critical factors for the
competitiveness of tourism firms and destinations

Distribution channels allow for a product to be
included in the set of decision-making models of
prospective customers

Distribution channels influence both consumer
behaviour and the ability of an industry to respond to
consumers' request efficiently
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Information for perspective tourists

Bundle tourism products together

Establish mechanisms to
- make reservations
- confirm reservations

- negotiate and make transactions

- pay purchases
- evaluate product
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» Control

» Skill development

* Lower costs

» Evolution (continuous)
* Support (communities)

» Flexibility and independence
from specific suppliers (easy
to find plug —ins)

MEIONEKTHMATA
Time to develop internal skills

Availability of staff to develop
skills and devote time for
application development

Risks and attention in
selecting open source
software, plug-ins: check
developers
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