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Tou ekmatdevtikol £pyou tou dldaokovta.

* To €pyo «Avoikta Akadnuaika Mabnpata oto NaventotnpLo

Awyaiiou» €xeL xpnuatodotnoetl povo tn avadloapopdwaon tou
EKTIOULOEVUTLKOU UALKOU.

 To €pyo vlormoleital oto mAaioclo tou Emelpnolokou
Mpoypappato¢ «Ekmaidbevon kat At Biou MaBnon» «kal
ouvyxpnuatodoteital ano tnv Evpwnaikn Evwon (Evpwnaiko
Kowwviko Tapelo) kat armo eBvikolc topouc.

EMIXEIPHLIAKO TMTPOTPAMMA
EKIMAIAEYZH KAI AlA BIOY MAGHZH Ez rIA

= m npéypappa yia v avdnt§n

YNIOYPTEI MAIAEIAT & BPHEKEYMATON, MOAITIEMOY & ABAHTIEMOY
EvpwmaikiiEvwon EI!AIKH YMHPEZIA AIAXEIPIZHE

E k6 K § Tauei
e Me tn ouyxpnpatrodotnon tn¢ EAAadag kai tn¢ Evpwmnaikng ‘Evwong



Etcaywyn oto HAektpovikd Epnoplo
Avantuén nAeKtpovikou Kataotipatog (e-shop)
Elcaywyn ota epyaleia tou PndLakol HAPKETIVYK
website, banners, email, Google AdWords, Web 2.0, SE




HAektpoviko Emixelpety &
Eumopto

HAEKTPOVIKO EUTTOPIO

» H dwadikacia ayopdg, mwAnong n avtaAAayng
TPOIOVIWY, UTINPECIWY KAl TANPOWPOPIWY HECW
UTTOAOYLOTWV.

HAEKTPOVIKO EMIXEIPEIV

» ‘Evag euputepog oplopog tou HE, mou meptAapBavel oxt
HOVO TNV ayopd Kat tnv mwAnon ayabwyv Kal UTinNPECLwY,
aAAd emiong Tnv e€unnpETnon TEAATWY, TN GUVEPYAGia
HE EMXEIPNHATIKOUG ETAIPOUG KAl TNV TTPAYHATOTIOINGN
NAEKTPOVIKWY CGUVAAAQYWV HECA GE £vA OPYAVICHO.




Alaviko HA. epmoplo

Exhibit 3.1 E-Tailing as an Enterprise EC Syste

Distributor

The E-Tailer Enterprise
Finance, Accounting, HRM, IT

Facing Supplier/Distributor/ Internal Operations B2C and Customer-Facing
Business Partner Objective: Facilitate internal Applications

Objective: Optimize operations & increase Objective: Optimize business
relationships with business productivity relationships with customers;
partners and reduce cost of increase service

goods sold effectiveness and sales
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Books, Movies & Music Spend $75 in TUYS, Bead pozts
Totoks Get One Select

Magazines & Newspapers Toy F ree

New Oprah's Book Club® Pick

m. , Don't miss Oprah's latest
selection, Love in the Time of

Movies & W Cholera, by Gabriel Garcia

Unbox Movie & TV - Marguez, which asks the eternal
Dowinloads »Shop now at Amazon.com . ;

Music question: What is true love? Save

40% on Leve in the Time of Cholera.

MP3 Downloads
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Jewelry & Watches r

Download The Season Premiere of Rules
of Engagement -- Free

Enjoy the season premiere of
Bules of Engagement for free
at Amazon Unbox -- in high
quality and without

Shoes -
Computer & Office ‘
Computers & Add-Ons .
Office Products ]
Software

commercials.
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Audio, TV & Home
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MeyeBoc & Avamtuén B2C

» [nyéc:
http://techcrunch.com/2010/03/08/forrester-for
» Emarketer.com sales-will-grow-to-250-billion-by-2014/
> Forrester.com Figure 1 Forecast: US Online Retail Sales, 2009 To 2014
» Statmarket.com
L. US online retail sales will reach $248.7 billion by 2014
» Statistics.gr m ne Glicwiireachy nby
us unll;;‘ Irl.““ sales*
-busi (% billions)
» E-businessforum.gr 62487
$229.8
$210.0
$191.7
§1729
$155.2

2009 2010 201 2012 2013 2014

% of total
USretailsales 0% ™% 7% 7%




Tt MOUAdQgl oto AladlKTuo

Computer hardware & software
HAeKTpOVIKA (KApePeS, PDA)
Eidon a6Anong

Eidn ypaweiou

Ta&ida

vV vV v v v v .Y

BiBAla & pouoikn
Nawxvidla

Yyeia kat opoppld
Alaokedaon

Eidn £vouong
Autokivnta

Ymnpeoieg (e-banking)



Xapaktnplotika Emrtuxnuevou HA. Alavikou
Eummopiou - MeydAol OYKOl TWANCEWY

» Avayvwplolpotnta papkag (Sony)

» Eyyunon & a&lomotog mpounBeutng (Dell)
» Wnplakn popepn (software)

» IXETIKA pOnva €i0n (€10n ypawpeiouv)

» Eidn mou ayopalovtal cuxva (super market)

» Mpolovta pe otabepeg mpodiaypaeg (BiBALa,
Bitapiveq)
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BAZH: ZYNOAO EANAAAZ, 13-70 ETQN (6.639.000) mcus &ri

MHIH: EPEYNA WEB ID




Z0volo 18-24 25-44 45-70
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Fecus Bari

BAIH: E-SHOPPERS (te).6 privec), 18-70 ETQN (1.287.000)
MHIH: EPEYNA WEB ID, IOYNIOZ-AEKEMBPIOS 13
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YOUTUBE.com
FACEBOOK.com

SKROUTZ.gr

YAHOO.com

COSMOTE.gr

ANTENNA.gr/WEB TV

MEGATV.com/WEB TV

RICARDO.gr

XE.gr (Xpuon Eukatpia)

METEO.gr

IN.gr

GROUPON.gr

BRANDSGALAXY.gr

MSN.com

NEWSBOMB.gr

SKAlgr

VODAFONE.gr / VODAFONET.gr

NEWSIT.gr

ZOUGLA.gr

NEWSBEAST.gr

ENIKOS.gr

TWITTER.com

INEWS.gr

LIFO.gr

MAD.gr / MAD.tv

PROTAGON.gr

REAL.gr

PROTOTHEMA.gr
WIND.gr

0.BLOGSPOT.com
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BAZH: Nuvaikeg mou £X0UV TPAYHATONOLOEL TOUG TeA. 6 PAVEG ayopEg anod e-shops pe €i6n évéuong/unodnong/opopdrag (337.000)

MHIH: EPEYNA WEB ID, IOYNIOZ-AEKEMBPIOZ "13

Fecus Bari







T emnpeadel tnv online

CUUTIEPLPOPA TWV KATAVAAWTWY;

Logistics Support

Customer Service

Pricing Attractiveness ™~

Web Site Store

Third Party Seal
of Approval

Vendor Reputation

/

Trust in Web shopping

Customer Satisfaction

Repeat Web Purchase

—_— (Brand Loyalty)
/ \
Security
/ System Speed of Ease of | | Content,
\ Reliability | | Operation Use Quality
/ \
Privacy Transaction Safety Format Timeliness

|

S

Authentication Integrity

Non-repudiation

P N

7

Reliability

Completeness




Business model canvas in 2
minutes

» http://www.youtube.com/watch?feature=player_embe
dded&v=QoA0OzMTLP5s




Business models

HAektpovika Kataotnpata (E-shops)
HAektpovikég Mpopnbeteg (E-procurement)
HAektpovikég Anpompacieg (E-auctions)
HAektpovika moAukataotnpata (E-malls)
Ayopég tpitwy (Third party marketplaces)

Mapoxeig unpeoiwy umootnplEng (Value chain service providers)

vV v v v v v Yy

Meotteia TANPOYOoPLWY, EPTIIOTOOUVNG KAl AAAWY UTINPECLWYV
(Information brokerage, trust and other services)

v

KaBoplopog tipng (Name-your-own-price)
» Mdpketivyk ouvdeong (Affiliate marketing)
» Opadikég ayopég (Group buying)




AM\ec ta&vounoelc:
AyopaoTikn dStadikaoia & ovumepipopa

Avaykn

Avalhtnon mAnpo@opIwyv

AéloAoynon evaAAakTiKwv AUCEwWV

Mera-ayopaaTikn o




Ocpata nA. Alavikou Epmopiou

» Disintermediation
» Reintermediation
» JUykpouon KavaAiwyv
» KaBoplouoc tn¢ owe
» Eéatouikevon

\

npounOevTig TTAPAYWYOG KATAVAAWTIG



Avamtuén NAEKTPOVIKOU
Kataotnuatog (e-shop)




AiAnppa 1°: Mowa Auon va
EMAEEW;




Evolklaon: Software as a
Service (Saas)

@core A

WIS \/ volusion
B‘ ShOplfy s Blgcommerce

sell wore

|

I MMQ Goodsie

skroutz 5o

http://www.youtube.com/watch?feature=player _embedded



Tt mpoopepPOUY

» Oiwovopia
» XapnAo KOOTOG €KKivNONG (TEXVIKA - ELKACTIKA)
» XapnAd Asttoupylkda Kootn (= $15 - 300 / pnva)

» Taxutnta
» AUTOPATOTIOINHEVN KATACKEUN — GUVTOHOG XpOvog dldbsong
» ZIevolaola

» Evowpatwpéva: Hosting, on line MANpWUEG, TEXVIKN
utootnplen, SEO, Advertising, bug fixing, avaBabpioelc,
backups, ac@daAsla

» MIKPEC amalTAOELS 0 TTOPOUC TIPOCWTILKOU

» Awpedav doKIPaoTikn mepiodog — xapnAoi kivouvol

» Value for money




Ayopa

8 L STASHOP

The Best E-Commerce Experience

VirtueMart @ LOADED

""" S commenrce

ﬁ Zen cart  z32e nopCommerce
e avt of ecommerce 2 00@® epen s0arce ~omnerce salutlan
opencart .7

@ MageﬂtO'” Qlbercart
Open Source eCommerce \.::, S p re ew
&oscommerce

>\




Tt mpoopepPOUY

» ‘EAeyxog Kal sueAi€ia:

» Ewkaotika

» Kwolkag

» Acltoupyieg
MapapeTponoinon TPOTWY ATOGTOANG
Mapapetpotmoinon TpOTwWY TANPWHAS

EueA€ia oto SEO kat variance testing

vV v v Vv

Integration pe tpita cuotApata (EUTTOPOAOYIOTIKA,
amobnkn, CRM, k.a.) http://83.212.109.168/eshop2/

v

EmAoyeg hosting
» EmAoyéc umooThpLEng




Kataokeun:
[TpOCAPHOCHEVEC
(Custom) AUoELC




[ home ¥ start shoppinghhis week’s boxes Y recipes Y help | blog | call uson 08452626262

\% Signup | Login
Abel &Cole | [
Welcome to Abel & Cole - Organic vegetable boxes, fruit, meat & more. The bast organic food delivered to mm
your door.

New to
Unearth a new, healthy ivay to cook [inaxirae

Transform your diet with a weekly box of organic veg. Jpt Gohar youe psionds these

|E-"1': e your postcode lm

Exclude things
youdont want

3 steps to veg box happiness

:..._. (s @ ."-....... e,
: Choose*
. 2 bOX ;

.....
. v
.....

T e R R R R R R R R ]




AbEI &%’Cole | Signup | Login

Banana Aavoured Milk Drink, Daioni (3 x 200mi)

Fruit & veg ‘ Dairy & eggs ]Bakerijmt iFish jFridge Fre&er jFoodcupboard | Drinks |Household |Freefmm |Abel&ColefNew jOﬁ'E.lS

Home > Shop > Dairy & eggs > Milk > Flavoured milk

Browse by Category Banana Flavoured Milk Drink, Daioni (3 x ?—Tmﬁm
Milk 200ml)

ot £2.15 X%e‘fi?cm o
VO ’ e-
ey [

Milk boxes just enter your postcode here

Eggs (35.8p per 100mi) | anter your postcode |
Yogurt
Cheese
Butter
Cream

Dairy alternatives

@ - organic "\ - vegetarian 0items inbasket  Total = £0.00

( df&ﬂﬂP{]Oﬂ This creamy, banana, organic miik drink is made by some quite :
LS jovely Weish dairy farmers. The Harris family decided they There's nothing in your basket!

e didn't want thelr ks to drink things bad for thelr teeth, so they
[ Pm Invented the Daloni milk drinks. They are low in sugar and fat,
|

as they are made with semi-skimmed milk and taste delightiul.
Thow alen wan (3ald in tha (Sroat Tacta Awarde worn namond




Tt mpoopepouy

» TANPNG EAeyxoC TwV Asttoupylwy / duvatotNTwy Tou
TAPAYOHEVOU AOYICHIKOU

» Kavevag meploplopog 6TV avantuén
» EukoAoTepEC ol OlacUVOECELG PE TPiTa cuoTApata

» [0 OTOXEUPEVEG, EUXPNOTEG, IOXUPEC - OLABETOUY POVO
1A ATAPAITNTA XAPAKTNPLOTIKA




Tt eivol PnPLako HLOPKETLIVYK;

> Kabe 31adpacTikn Hop@n EMKOIVwWVIAG
TTOU avATTUCOETAL PETAEU HLAG EMIXEIPNONG
Kal Twv TEAATWYV TNG PE TNV XpNON
PNPIAOKWV HECWYV, OTTWG To AladIKTuo, N
YnN@Lakn tTnAEopaon, To Kvnto tn?\scpwvo

tablets k.q.

» Epyalcia:
> Website
> Banners
> Email

> Google AdWords

> Web 2.0

> Search Engine Optimization (SEO)

E-Commerce
manager,
Social Media
Manager,
Conversion Manager,
SEO expert
Communication
Manager




lototomnoc statlpilac (website) -

» O wototonog (website) eival n Burpiva g
gTatpeiac.

>

vV v v.vy

v

‘Evag KaAd oxeSL00UEVOC LOTOTOTIOC Bal TIPEMEL
va:

Elval kaAaioBntog

Elvat expnotog

Elval molotikog

Mapéxel xpnoLun Kat enikotpn mAnpodopia

MAnpodopel Tov eMLOKETTN yLa TNV (Sla tnv
gTaLPLO, Ta TPOTOVTA KaL TIC UTINPECLEG TNG

Eudaviletal otic mpwteg oeAOEG TNG
Hnxavng avaintnong

Elvat ypnyopoq o€ omoéoon xwptq va
QTTALTEL XpOVO OVALOVHG OTTO TOV ETILOKETTN

MNapéxel aAAnAenidpaon (dopua
ETUKOLWVWVIAG, dOpua eyypadng, otoLyeia
ETUKOLVWVIOG KATT.)

¢ GreekFoodShop.com®

PREMILM GREFK DELICATESSEN

ﬂaszVo
ENadNaSo

10+ Ehaiéhada amd 3.30¢

Vassilakis Estate

AOPEAN NAPAAOTEIE ENTOE EAAAAOE A NAPATTEAIEL 65,00€ KAI AND!
NEO! TOPA AYNATOTHTA ANTIKATABOAHE I'lA EAMABA

AHMO®IAH NTPOIONTA

fﬁf@

Blog | Aboutus | Recipes | This weeks boxes | Help

o umonr Lawane Y. ) W e

_Id nAbe] Cole\u

Bakery | Meat | Fish | Fridge | Food cupboard | Drinks | Household | Abel&Co

Hello & welcome

Ret urnzmlc
Exclude things
_ No quibble guarantee .,
mxvu-y":,

Chanoswamhas | FOWEE  onlv_ ¢



AAANAETIOPAOTIKO HAPKETIVYK
Kal e€atopikeuon

k-

T T ‘_;“5“;’_"'&‘(‘:.‘:: ; o S
e e

You control the Information Age.

Welcome to your world.




» Ot smxapnoslg emevOUOUV O€ rsxvvoylsg s&atolesucng,

AAANAETIOPAOTIKO HAPKETIVYK
Kal e€atopikeuon

HE TNV AOYIKN OTL napsxovrag TO OWOTO TMPOIOV GTO GWOTO
MEAATN KAl OTO GWOTO XPOVO, HUTTOPOUV va s&unnpstouv
TOUG MEAATEC TOUG KAAUTEPQA, VA au&avouv v lKavonomon
TWV TEAATWY, vVd OlK050pOUV OXECELG EPTTIIOTOOUVNG Kal vVa
au€avouyv To TTOCOOTO TOTWY MEAATWY, TTOU dNploupyouv
EMAVAAapuBavopeveg ayopEc.

Ot TEXVOAOYIEG EEATOUIKEUONG ETIITPETTOUV OTIG EMXEIPNOELS
TNV MApoxn EEATOPIKEUPEVWY XAPAKTNPLIOTIKWY TTOU
Kupaivovtatl amo tnv amAn mpoBoAr Tou ovopatog £vOog
mEAATN OE pPla 1oTooeAOq, otnv n?\onynon OTOV TTPOCWTILKO
NAEKTPOVIKO KATAAOYO TIPOIOVIWY 1 aKOHN Kal oty
npooappoyn TV npmovrwv pe Baon tn Babia Katavonon
TWV AVAYKWY TWVY XPNOTWVY KAl TWV CUHUTTEPIPOPWY TOUG
(Kramer, Noronha, kat Vergo, 2000).



‘Eva HAsktpoviko Kataotnua pe Kepdilel wg
MNeAatn otav:

Mou TpoogEpel aggahr] TpoTTo TANPWHNG HECW yvwoToD Popia
‘Exei EevabBapoug Opoug ¥pong .. EMOTPOPT] TIPOIOVTLIV

Eivan ypriyopo kai edkoho oty TTAonynon Kk e0pedn auTuv TToU. .
Me efumnpeTei apeca katd 1 didpreia alhd Kol peTa TNV ayopd
Byl £va edypnoTo kai kohooyediaopévo site
Y TapyEl Kal avTIOTOIO QUOIKO KOTAOTTUA yia EEUTIpEaTN O
‘Exe1 yvwoTo ovopal avijkel O JEYAAN-yvwaTI] ETAIpia
Mafalw kahég kpmkeg i autd oe blogs, forums khir
Eivan mioTomromnuéve armd yvwotd aveEdptnTo gopéa
Mou 1o ouoTrivouy @iko

Me evrueplovel dueca yia TpoIdvTa TToU oyeTilovTal PE TIg. .

Kdver peyakn SiapnuicTikr Kaumadaia yia va To yVLwpioel o KOopog

) 719

} 50%

— 17
O 1o
B s

~

47%

45%

45%

RUN, 2012

. . 0% 20%
D Acpdheia / MioTomoinon - Site (Fpiiyopo / EdxpnoTo)

- Egummnpémon - Branding

euva HAekTpovikou Eptropiou 2012 B-C otnv EAAGOa: H Zuptrepipopd Twv On-line

_—J

40%

B60%

80%




lototomnoc statlpilac (website)

» Opwc pa kada oxedlaopevn LotooeAida dev apket!

» [pemeLva tnv KAVOUUE dnuodtAn!




Banners

» [A€OVEKTNUA TOUC Eival TwE EXOUV CUVEXN Ttapoucia
o€ oeAibec Tou Internet aAld peyadlo poio nailouv Kal
Ol TTOLPAYOVTEC OTIWC:

> H oxebdiaon tou idlou Tou Banner aAAd koL To IOV
eudaviletal.

> Hamodoon e€aptatal KAl LLE TO TIEPLEXOLEVO TNG
LotooeAidag mou epudaviletal n dtadpnruion.

> 000 Lo PEYAAN CUOXETION £XEL N LOTOOEALS A KL T
Banner, toco peyaAUtepn eival n mbavotnta va
“KAEPEL” n etalpela To evOladEpPOV TWV XPNOTWV -
ETILOKETITWY Tov Internet.




Banners

468 x 49

160 x 578 200x 189




Banners




Ynnpeoisg

EIdnoeIg || ABANTIONOG || AuTokiviTo || Olkovopia || Wuxaywyia || AiakoTrég || Maixvidia || Fuvaika | Fapog || TexvoAoyia || ©aiaooa || Yyeia || Maidi

Lo Avalitnon

® Agdiktuo O in.gr

Eyypa®ii | In Mail Pro | AsEika | KardAoyoc Internet | XAA Online |

-~ ABrva
=" J15°473

MepioodTepa « || Shopping

KepdioTe avritutra amd «To
8 BiBAio ¢ Katepivag» Tou
AuvyouoTou KopTtw

H 1fal ocuvavra v IvBIki
Tapadoon ot ZTéyn
Mpappdarwy Kai Texvwyv

NEéeg Taivieg, eoTIBdAA Kai
APIEPWHATA OTIC
KIVNMATOYPAQIKES aiBOoUTES

"To vnoi" amwod v opada
BAaklist - KepdioTe
MpookAnoEig

NMPOBAEWTE

TO ATMPOBAEINTO

EAAGGa | KOopog ! Oikovopia i EmioTriun | MoAmoudg | ABANTIoONOG

Eni nod6¢ 7.000 acTtuvopikoi
Ze kAo10 acpaleiag o 400G €0pTACHOG TNG
eEgyepong Tou MNMoAuTteyveiou

Ynoé auotnpa péTpa acpaleiag nou TiBevTal og 1Iox0 and
onpepa, MNapaokeur}, pe nepinou 7.000 acTuvopikoug va
BpiokovTal eni nodd¢, npayparonolotvTal GETOG Ol
ekdnAwoeig yia Tnv 40n enéraio ™G eEéyepong Tou
MoAuTexveiou. & kAo1d acpalsiag n apepikavikn npeofPeia, n
BouAr, Ta naveniotnuiaka 1dpupata, To Padiopéyapo g
Ay.Mapaokeung, kabBog kal ypageia Tng Xpuorg Auync.
2XOoAIAoTE... [

' ®omTég kahouv v EPT va eknépyer and 1o MoAuTexveio
» «MoAuTexveio 1973», ékBeon pwToypagiag and Tn BouAn

RS BN

»

s

B

s

TeAeutaia apBpa

H aoToyia épepe véa fTTa Tou Mavadnvaikol

Noddopaipo- Briua npdkpiong avalntan 11:23

EAAGOa anévavTi otn Poupavia

AuToKivnTO- ME véo oaci oTo Austin n 11:21

Mercedes Tou Lewis Hamilton

EAAGOA- ®oirnTEG KahoUv Tnv EPT va
eknépwel and 1o MoAuTexveio

Wuyaywyia- 03nyog Al TAOKAG: BeiTe
npATOI TO UNOTITAIOUEVO ti viler!

Wuyaywyia- Ta kaAUTepa Tng T, Aedpaong 14-05
16-18/11

AiaBaaTe 0Aa Ta TEAEUTAN"

A£pOTIOp.: ™ EICITHPIA ETWTEPIKOD

-10e€
EKNTQLH

KQAIKOT EKMTQIHE: fravelplonOO'l d

H tareon ogopa Lo b o
& v Mo mou 8a npayuarononBody and 1/11-10/01/2014,

P ki



E-mail marketing

“50% of the email
in a typical inbox is

newsletters and

another 20% is

social network
updates”.

» M popdn AUECOU UAPKETIVYK® @‘J
TO NAEKTPOVLKO TOXUSPOUELD WG
HECO ETLKOWVWVILOG KOl
QTOOTOANG UNVUUATWY OE A U
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OTOXEUIJ'EVO KOlVO Seminaria News Expvipio Google Adwords Aew 1/11/2013 1:48 pp KB N
. <hitp:/fwwve sesminaria.gr/> <Http:/wawjust griy r 18069pxgif>  Zepdpio Google Adwords - AuIOUPYROTE Ko SIoYEPHTEE jax SOPAMOT KaUMAX pEow Google AdWords amoteheouomike: !
netweek Oracle Day 2013: Converge.Connect Ao WLV 12 268
F you can not read this emad dlick here <hittp://wy i aspInwsD: i 1 P
Social Media Life Social Media Life Newsletter - 11/11/2013 Ao WLV 938 mp 648

To emai auro aTéMnee ara drosos@aueb.gr, ST éxa xpowoTIoN el yix £yYPapi 010 Newsletter Tou Social Media Life. Kave ki av Beg va: Siaypapei ar 1o Newsletter
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AmoteAeopatiko email marketing

v

v

To e-mail mpémnet va elval mpoowmiko.

To e-mail mpémnetL va €xel evdladpepov "Oépa”. (emloyn anoteAsopaTikol TITAOU Kall
NPoodopA KATIOLOU KLV TPOU)

No AdBoupe umtoPn MwE UTTAPXOUV LEPEG KOL WPEG TIOU lval KAAUTEPES Ao AAAEG yLa T
armootoAn e-mails. (.. 6tav ta matdld ave yla UTvo...)

v Ta google analytics pmopouv va Bonbrjcouv

Ta e-mails dev Ba mpémet va ival avwvupa [ va urntoypadovtal cav “Tunua EEumnpétnon
MeAatwv».

Katdaption «kabapwv AloTwv» (0L XPrioTeG £XOUV TTApAXWPNOEL olkeloBeAwS To email Toug)

ZwoTH avTLoToixnon HETAEY TOU HNVUUOTOG KoL TOU KOWVoU

MAatdoppeg omwe n Moosend BonBouv 0To va UIopEeL KATTOL ETALPELR VO ATTOOTEIAEL Eval
Hallkd email og Sekadeg xIAAdeg eAdteg, va yvwpilel mooca and autd dStaBdaoctnkay, ano
TIOLOUG TIAPAANTITEC, TTOOEC POoPEC AvolEe 0 KABe mapaAnmTng To email, moleg wpeg, amnd
XWPEG, o€ oL links mATnoe, TL AELTOUPYLKO I TL CUOKEUN XPNOLUOTIOLEL KATT

Click-through rates, To mooooto tou email dtapopdpwvetat oto 5% évavtl 0,8% Twv bann
kot 0,14% twv rich media banners.



Connect and Integrate — E-commerce
WINNER: Creative Co-Op

Agency: Whereoware

creativeco-op
DESIGNED BY US - INSPIRED BY YOU

Rec - at Deep Discounts!

Catin,
Select product yeu'va crdarad in the past Lnder ustol
Value Buys! You can eazly reorder these kems and ST

quantits are limited and first orders in wil be the frsl

Creative Co-Op places the product Whereoware looks through past Recelves a timely, relevant emall
TO reorder your previous purchases sirply dick on the on closeout. purchase history and sends an which visually showcases products
In using your Oreative Co-0p Crédantials. Your uweman emall to those relallers who have they have ordered in the past that
4 p purchased Items on closeout at are now on closeout.
Thark you, rliooly 16:-'—«-» o loast three months ( N
Craative Co-0p ¢ o pe months ago

creativeco-op

Product Image SKU Sala H
. Dpomr | Fi o _‘ f: 8
D ¢ >.’- B ok - . ]

Using marketing automation, Creative Co-Op marketers found a way to move excess inventory while minimizing profit
loss and protecting the brand. A timely and relevant B2B closeout email campaign was developed to match the recent
past purchase history of retailers to products that Creative Co-Op had put on closeout. This campaign was one of the

company’s highest revenue-producing emails, producing an 808% ROI in the first month.

Build and Cleanse — E-commerce
WINNER: CarDelMar

Email Marketing Provider: Optivo

Wwww.campaignmonitor.com CarDelMar: N
Design your email campaign ‘ welwrise
Track |\ = — ! Sta

http://www.campaignmonitor.com/worldview/demok W

r

J kostenlosen Mietwagen gewinnen.
2 | Guten Tog (Vorname) (Nochasme),

achen Soe mit b Untarer CarDeblar Weltrase. M8 atwas GROck oern Sia K ene Wodhe
00N Mt 20N ot KA KOMOMT” Qrwroan.

T T‘ 6 Jetzt Kontinent wahlen, Stadt erraten und 1 Woche

Wahian Ske enlach Gnen Xontinert 3us, uf Gm S starten wolen und eTaten Swe in den
nachsten Tagen, n mekher gesuchten SEadk dur Metmagen stebe.

Aut welchem Kontinent wollen Sie starten?

Lefzte Chance:
In welcher Stadt wurde der Mietwagen geparki?

m exico XY )

CarDelMar created a seven-send reactivation campaign for customers who had been inactive for more than five months.
Instead of relying simply on discounts or incentives, CarDelMar integrated gamification into this campaign to see a 51%
open rate on the final send of the series. The “CarDelMar World Tour” invites subscribers to choose one of three

continents to travel to, and after correctly guessing the city of a famous site from that continent, they are automatically

entered into a sweepstakes.



http://www.campaignmonitor.com/worldview/demo/

Online dtadpnuion

» Otonline Pay Per Click (PPC) 8LapnLOTIKEG KOLUTTAVLEG
> QUECOG KOL ATIOTEAECUATIKOG TPOTOG yia dtadpripion oto dtadiktuo,

> OTOXEUMEVO KOLVO OTOV LOTOTOTO OOG.

> Eva Baowko mAeovektnua twv online Pay Per Click (PPC)
campaigns yLo TLG ETILXELPROELG lvall OTL TANPWVETE HOVO OTOV
KATIOLOG KAVEL KALK otn dtadnpon oog kal petadepbei otov
LOTOTOTIO OOLC.

> Me auto tov TpOmo Unopeite va yvwpilete akplBwc tnv anddoon
™G SLPNULOTIKAG KOUTTAVLOG OO OE TIPAYHOTIKA VOULEpQL
ETILOKETITWYV KOLL VOL XPEWVEOTE OVO YLOL TA OTTOTEAEC AT




Tt etvatl to Google Advertising;

GOOgle (ot sms

= ZinAern Auedfirn an
H A'JE(EI’]TI’]UI‘] ] Nponpfazig

AWTONTTT: @ mraykaouog ot O gedifiec ora Exdnvikd O aehifier amd EibdSa

Efaropikedrnre pe Bdon rogropikd wotol gog. Nepioadtepes AeTIToUEDESC

NMaykdopmog 10Tog

Amratsdéapata 1- 10 amd epimou 34.100 yio gpbnva sms. (0,46 GzutepdherTia)

®Bnva SMS

weanee bulk-sms.gr - Emkowwwdore dueod pe wehdreg oréhvowrag SMS amd tov HAY oo

SMS i eTTayy sl aTiEs
wh, prosms.qr - Atrodgtoaf SMS yio emoyyshpatiss SiapApidn, emikewia ko Tpowlnan

AITTEC KIVITURY YIo SMS
v bulkergr Algra pe Bipoypogikd TopaAnTTey ToU ouarvaly ot Afwn SMS!0 06 £SMS

ZivBegpm Siagnpiopsuy

Elydeapol ﬁ|c(tpr]|_||-.’,0|_|é\rw\r\
Bulk SMS to Greece

High Quality, Instant Delivery
Reparts, From €0.017 per SMS
warwy. cardboardfish. com

Wa ik Attogrohn SMS

Forthnet Directory:. Movipore SMS

To smspro.gr Eiva) pia online sgoppoys yia @mmodtod pryvopdroy sms péow internet & péow
Tou utraAayiaTh oo, sms.bi. @0nvd sms prpiparo yio ErdG ka ..
dir.forthnet. e/ 407-0-gr.htral - 32k - Opogwpred amrofnkeops - Nopopoisg oeaibsg

something Digital: Mogo mée 10 SMS oty EARGS;

To S0 gog mopoumd iz 1ow uéprare ofnyd yio @nvétepa SMS! ... EmdéyBnray Takéra
Tirdedns pe pinvé sms Vodafone CU, Cosmote What's Lp kAT L) .
somethingdigital blogspot. corm/2007/10/sms.htrl - 116k -

Opoowprwd atrofnkeupsen - Nopdpoisg rehibeg

oonvd SMS Lic v urmpegia SMS e AMD Telecom

©invd SMS ps e uttnpedio SMS ¢ AMD Telecom. Teyvohoyio » Z1aBepf kan Kt
heguvia - 05042008, Le Aiyer pépeg to Mdoya gpyerarn, omdts B ypsigdre ..
news.pramnos. net/story58-2806. html - 22k - Opoowpred omroBnkenpsr - Oopopoe; oemibeg

WIND HELLAS

fle 1o Trakera Mini SMS 1o SMS megrouy Bpoyr! Ze ypdgouy... 7 Tpdy’ 1oug ki eqi. Dati 10
WIND F2ZG gou mpoogépel makéra Mini SMS pe moAl @Bnwé SMS mpog dha o ...

wenne wind. corn. gripages fds?pagelD=12783&langlC=1 - 35k -

Opogwpivd atroBhkeupsn - Nopapoies gehibsg

- Tags = @Bnva sms | KoTdhoyoc oshidugy

Tehidec oTo google oyenkég pe ;. @Onwd sms oedide: o1o yahoo! oyenké pe o plnvd sms
amovTATE; oTo ask oyenkss pe o plnvd sms ..

directory. way. grtagsf@lnvda+sms/ - 10k - Dpoowpivd omoBnkeupsen - Dopdpoie; oehibe

O1 TreAaTec BAETTOUV TN dlaguion oTav avalntouv Eva OXETIKO 0po /AECN

Yinhf oWt TG Ko alioTmaTic
01 kohOTepe; TIpES Trg oyopde
wiy. smsbio. gr

Activemms.gr, Z1eiie SMS
BEutrer, oreling, epoppoyd padikfg
aTTOOTOAR S SMS, ps pikpd kAdgTag!
whnney, Activernms. com

ATrogToir] SMS

Emkoruyfars g toug TTehdre; oo
dpeda, afidmaTg KOl aiKavopikd.
w8240, gr

AV GlobalComServer - SMS
Fax / Telex / sms / voice Server.
Maromainpéva yig Exchange, SAF kit
W, 8-Sy Stems.gr

TEQLIO TTIG O GLIpIBOMES
WdBe oo fpimkovrar o gikon ooy
KOl evTOTTITE Taug OTaoy ydpTr.
ww. bobrmobile. gr/Spymigo

Plwwelr Kiviro?

Wiree ko Beg 10 vedTepa povTEND
e ayopds, pdva ara LI
Wi, YO GF




Google

AdWords

» Me to AdWords, umopeite va tpooeyyiloeTe VEOUC TIEAATEG
kKaOw¢ autol mpaypatonolovv avalitnon oto Google ywa
Aé€elc ouvadeic pe tnv enxeipnon oag f mepLnyouvtal o€
LOTOTOTIOUG UE cuvadn Bpata.

» Eival pta popdn online pay per click Stapnpiotikng
KOUTTAvVLaG otn pnxovn avalntnong Google katd tnv n
Sdtadnpion ocag pnopet va epdaviotel oto Google ka otoug

Your ads appear beside People click ...And connect
related search results... your ads... to your business

“our ad here _IE:

Google = See your ad on Google H o
‘ | and our partner sites.

WY OUT- GOM pany-site. co




oogle

AdWords

>  OuLA€€eLg-KAELOLA TTOU ETUAEYETE XPNOLHLOTOLOUVTOL YLOL TRV
gndavion twv dtapnuicswv ocag oToug MEAATEG GOG.

> XPEWVEOCTE HOVO OTAV KATIOLOG XPROTNG KAVEL KKALK» OTN
dwadniuon oag.

» Yndpyxouv diadopeg enthoyég unoBoAng mpoohopwv nouv
HTTOPELTE VA XPNOLHUOTIOLOETE Kol Uitopeite va anodaoilete
10 1000 (UKPO N} peyalo) nov BéAete va damavate KAOe
HAVA WOTE VoL EAEYXETE TO KOOTOG TN Stapon oag.




Web 2.0 — Social media



Web 2.0 — Social media

» Ta Kolvwvika diktua (social media) glval ouotApata
Baclopéva oto dladikTuo ta oTmoida smtpsnouv oTa PEAN
TOUG va uaealvouv Td VEQ, TIG TTPOTIUNOCELG, TG ATOYELC Kal
TIC IKAVOTNTEC TWV uno?\omwv HEAWY TTOU gilval
ouvOedepEva.

» e O,Tl acpopc't TIC EMIXEIPNOELG, N 6UVAONC CUPTIEPLPOPU
Twv xpnorwv nsplAapBavsl ou(ntnoslg

> yua paszg, yld TOV TPOTIO XpNong 1 cuvtnenong KAamolwy
lTpOlOVT(DV

> ylua napoxn oupBou?\o'ov OXETIKA PE ATTOTEAECUATIKN N
KAlvotopo xpnon £VOG TPOLOVTOG,

> yua avnpsrwmon npoB?\nuarwv Kdl oacpsotata yla
Kowonomon EVIUTIWOEWY KAl ATTOYEWYV (T.X. chppacn
Tapamovwy, apvntha n BeTIKA oxo?\la) avacpolea HE TO
emimedo lKavonomong N amoyonteuong amd tnv mMxeipnon, to
TPOLOV N TN PAPKA.




Aladpnuion ota Social media

» Xta social media pmopel va epappootei pla aAAn popen
Ola@nuIoTIKNG Kapmaviag CPC

» Xpnon:

v eWOM (electronic Word of mouth)

v BeAtiotomoinon pnxavwy avalntnong (Search Engine
Optimization (SEQ))

v Awreness

v YmootnplEn meAatwy

v Avatpo@odoTtnon yla Td mPolovTa - UTTNPECIEC - HapKda




Search Engine Optimization

H dopun tou
World Wide Web

/ .
‘Eva véo Website
xwpig links dev pmopei
Va EVIOMICTEL amo TIG

unxavég avaZntnong




Search Engine Optimization

Crawling & Indexing




Search Engine Optimization

O1 xpnoTeg epmoTeUOVTaAl TEPICCOTEPO TA
«opyavika» amotsAsopara

15% of Clicks

.
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Search Engine Optimization

Mapayovteg mou cupBaAAouyv os KaAutepa amoteAsopata

SEO |
SEQ FACTORS F=

CONTRIBUTING TO
OPTIMAL RANKINGS

URL FACTORS

» Search Engine Friendly URLS
» Site Structure
» Domain Life Span

ON-PAGE FACTORS

» Content Relevance
» Meta Tags
» Keyword Density

OFF-PAGE FACTORS

> Inbound Links from Directories
» Online Press Releases
» Blogs, RSS Feeds & More

SOCIAL FACTORS

» Ratings

URL

...............

I
L NE
:
:

» Reviews




PageRank: C VS E




Mapadetypa 1°

“Flatten it” - Kpatnote to 6évtpo mAonynong
o0co yivetal mo “emimedo”

. Apxikn

Katnyopisg

- . . - Ymokatnyopisg
DN nediva

Ymokatnyopisg

YTo...umo...Katnyopieg

Mpoiévta




Mapadetypa 2°

“Find it” - SEO Friendly URLs

http://www.example.com/ProductList.aspx?Catalog=90&Category=3000 x
001173/3000001194

http://www.example.com/product/product_id=32&highlight=green+dressft x
cat_id=1&sessionid=123&affid=431

http://www.example.com/tnAcopaoceic/philips-2PFL2807 /

N

‘Ovopa Mpoiovtog

«Pnxn~» Sopn mAonynong




Mapadetypa 3°

“Explain it” - meta descriptions pe pikpo
TMEPIEKTIKO KEIHEVO

iPhone 5 - Vodafone. gr /

www . vodafone_ gr/portal/iphone-5 - lNpoowpiva amoBnkeuuévn

EvreAwg véa oxediaon. @aiveral aduvatov. Eva iPhone pe 160a moAa — peyaAirepn
oBavn, ypnyopotepo emegepyaaTn, Taxutarn TexvoAoyia acupparou SIKTUOU, ...

Apple iPhone §
www.iphone5.qar/ - [1pooweI¥d aTToBnKEUUEY!
Apple iPhone 5 - iPhone $Apple : The Best iPhone 5. x

Meta [

description




MNwc éekvaw;
ALoNULOTIKO TAVO




>

\ A 4

TitpoodEpPeL n enxeipnon pou;
> Mota epyadeia PndLakol HAPKETIVYK
XPNOLUOTIOLW UEXPL ONUEPQL;

> TLkavouv ot avraiwvmtéq Hou;

TLOeAw va MeTUXW;
> MoloL elval oL 0TOXOL HOU HECA ATIO TLG
eVEPYELEC PNPLAKOU UAPKETLVYK;
> TLB€AouV oL TTEAATEG HoU;

\ 4

Nwc¢ Ba emteuxBoUV oL 0TOXOL LoU;
TL Ba kAvw Kot TL Oa KOOTLOEL;

¥

MNw¢ Ba petpriow TNV
OTTOTEAECUATIKOTNTO TWV EVEPYELWV HOU;
Mw¢ Uropw vo KATaAdBw av £xw TETUXEL
TOUG OTOXOUG LOU;




To site pou
«movAaewy; (Web
analytics)




EpyaAeia web analytics

Y

Cl]thale (http://www.clicktale.com/overlay-video/455?width=695&he1’ght=370&iframe=t ue

Userfeel.com
Optimizely

Y VYV

( https://fast.wistia.net/embed/iframe/gxttknv8aa?autoPlay=true&controlsVisibleOnLoad=true&version=v1

meControl=true )

Google analytics
Fivesecondtest

Crazyegg (nttp://www.crazyege.com/ )
qualaroo

YV V VYV V



http://www.clicktale.com/overlay-video/455?width=695&height=370&iframe=true
http://www.clicktale.com/overlay-video/455?width=695&height=370&iframe=true
http://www.clicktale.com/overlay-video/455?width=695&height=370&iframe=true
http://www.clicktale.com/overlay-video/455?width=695&height=370&iframe=true
https://fast.wistia.net/embed/iframe/gxttknv8aa?autoPlay=true&controlsVisibleOnLoad=true&version=v1&volumeControl=true
https://fast.wistia.net/embed/iframe/gxttknv8aa?autoPlay=true&controlsVisibleOnLoad=true&version=v1&volumeControl=true
https://fast.wistia.net/embed/iframe/gxttknv8aa?autoPlay=true&controlsVisibleOnLoad=true&version=v1&volumeControl=true
http://www.crazyegg.com/
http://www.crazyegg.com/

Google analytics

v Eivat Awpeav

v NMpooBaon og mavw amo 80 avagopeg dlabeoipeg online
kKat offline

v TToAAG oEAN

v AElOAGYNON CUPTIEPLPOPAG ETIOKETTN Kal BeATiwon
LOTOTOTIOU

v Métpnon kat a§loAdynon amodoong emEvOuong
EVEPYELWV HAPKETIVYK




Emiokomnon

| EX ey aupopau & d Ao

TOYAIKO MOY

= Miwikeg shiyyou
FuTopzioz

, EupfTE ThRpopopIy

TYMIKEZ ANASOPES
w IE TTROypaTIRG Hpduo
- o
Emakdmnan
- Arpoypapikd aTongEs
Emarétnan
Hiakie:
iio
- EwliipEpan e
Emmkdmnam
Entryopizg auwdipzieg
Bhheg kaTnyopizg
v Meaypapikd
» EupmEpipopd
v Teypwahoyie
» Kiwnrd
» Mpomeppoapive
Par emaReTTiy
‘2’ ArékTnom

W Zupmzpipopd

F hETETpOTTE

Emokémnon kovoo

Hikmpovikd guBpopts  Bmgef -+ Mpoosikn orev Mivaka sdygey  Zuvtbpzuom

“Dheg o ETITK. ..
100,

Emaramran
Emmoge = | EVayTI Emiow s

AwhGpn | Hutpn | ERD

® Emokipzg

)

216 XpROTEC EMOKEPINKOV QUTGV TOV ITTOTOTIO
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Xwpa tpooeAevonc

Xwpa /! Emkpdaraia Emokipag % Emokégpsig
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Awapnuion otn Google: lNwc¢ va
TTDOOEYYIOW VEEC AYOPEC;
Mpoaktikn caoknon HE erideLén
TWV AELTOUPYILWYV TNC UNMNPECIOC
Google AdWords




Awapnuion He xpnon Ae€ewv -
KAELOLWV

Google pHnvd sms [ AvaTfTran J ﬁiﬂfﬂiﬁ;‘?mmm

AvalrTnan; maykdopios iord O gedifes oo Eddnvikd O aehifec amd Exbdo

ZiwBeTyol iogrpidop ey

Bulk SMS to Greece

High Quality, Instant Delivery
Reports, From €1.017 per SMS
wew, cardboardfish.com

. KaAutepn amodoon emévouong ROI (retuMmggxd arostor sms
. Y QIGTHTO KO OEI0TTIOTin
on investment) e e et

whnnie, SMshos, gr

. XTOXEUMEVN Ola@npion

° Ka)\l_'j'rspn Epnslpia Xpﬁc‘rn Activernms.qr, 21eihte SMS

‘ECutmr, on-line, spappoyr| padikic
aTToaTohfc sSms, pe pikpd kooroc!
ww, ACtiVEMmS. com

Atroaroi] SMS

Emkamwwvijore pe Toug TehdTe oog
dpemo, ofIdmOTE KOl olkovopikd.
e, 2241, g

AWM GlobalComServer - SMS
Fax / Telex / sms / voice Server.
Moromroinpéso yia Exchange, SAP ki
Wy, e-systems. gr

TEpUC T O GLIGIBOAES
MdBe Tou Bpickovion ar gihor oou
KO EVTATTIOS TOUE aTov xapTh.
wanewy. bobirnobile. gr/Spymigo




MAeovektnuato Adwords

«  KaAuyn

»  Apeocotnta
« Kootocg

« Xpovocg

« EueAi€la




KaAvdn

» To 84% + Twv Xpnotwy OladIKTUOU XpNOIHOTIOloUV TNV
Google w¢ Baolkn pnxavn avalntnong

400m

350m

300m

250m

200m

150m

Monthly CAGR ~10% /\

/ Google
84%

72007 82007 9_2007 10 2007 11_2007 12 2007 1 2008 2 2008 3 2008 4_J008 5 2008 &_2008




go0otnTA

1)} xpnpanomipio

F.A. 2.141,23 -2,28%
07/05/2009 17:19:34

m avaZimen
@

® E18fjoeig O miasiktuo
AvaiuTikA avaliTnon

Y o1 anéyeig oag
27/11/2008 20:39

Eniyeipnon Sidowanc
opfpwv and Ta ¥épia
Tpouokpatwy atn Boppan
9/12/2008 18:43

TeTapévn n atpéopaipa
atnv ABriva oTo nepiBapio
TWY gUAAGANTNPIwY

) e151xa via
ExdnAmoElg

ABrva, Becoohovikn,
narea...

AutokivinTo
Mopouaaosig, AoKIpES,
AywviaTika OéuaTa,
EkBEozIE ...

Yysia

Mohmikr| uyeiag,
enioThpovikés eEeAiEelg,
nzpiBahhov = Siatpomn
Eknaidzuon

Eidfiosig and To Xmpo TG
MNaideiag

A W in.gr (EEEEmD

[GTovIUTTONOYIOTH 0 AG

n- in.gr - ENUoVTIKEG GTIWAELEG O..

Google m G Search + | B+ M % Bookmarks v PageRenkr iy aurolink ] AutoFill g Sendto +

)

500 £kAElge aoTig 907,36 povadeg pe nTomon katd 1.32%.

Mrwaon katd 2,44% sixe o Nasdaq kai Siapop@adnke aTig
1.716,24 povadss.

Opiakf katd 0,04% Atav n dvodog Tou FTSE oTo Aovdivo
yia va SiapoppwBei oTic 4.398,68 povadeq. AvTiBeTa,
HEwpévog KaTa 1,59% Siapopewenke o DAX oot
©pavepolpTn Kal EKAEIOE 0TI 4.804,10 povadec.

ZTo Mapiol, o0 CAC40 peimBnke kata 0,98% kal
Slapopeadnke aTig 3.251,52 povadeg evm atn Zupixn o
SMI ékheige oTig 5.325,63 povadeg, anokopifovTag oplakd
KEPSN KaTA 0,11%.

ZTa uwnhoTepa eningda Twv TEAZUTAIWY pnvoyv To apyd
neTpEAaio okappaiwos ota 56,71 Sohapia pe vodo kata
37 oevTg av Kal evdoguvedpiakd kIviiBrnke ndvw and Ta 58
SoAdpia. To pnpevT auEABnKe KaTd 32 OEVTE KOl EKAEIOE
aTa 56,47 dohdpia.

Newsroom AOA

Oikovopia: NEpIOTOTEPES EIGNTEIC

MPOBEBAHMENEZ KATAXQPIZEIZ

H 1n WebTV Tng Eup®nng
"Oy1 povo oulnTrHoEg kKal wrpopopisg AsiTe europarltv!
europarltv.europa.eu

Zuvahhayéc pe Tnv Plus500
MeToygc. AsikTeg. Forex. Xwpig Mpoprideieg
www.Plus500.gr

BeAtiwoe Tnv Yyeia gou
Online TeoT ®uoikng KaTtdoTaang Aokipacs To Tapa!
www.detoxcenter.gr

Ma@e Ayyhika
ExpaBnan Online ITig Avdykeg Zou Evnpepmaoou ESdm!
www.MasterD.gr/Languages

21 Aig8vi XphuaTioTApia.

Awpzdv Nia, AvaAlosic, TiNES. AokipdaTe TNV Awpeav
nharpopua pag!

www.saxobank.com

NEPICCOTEPA

Exemika apBpa
Me anwheieg 2,28%
£KAEITE TO
XpnparoTrpio Tng
ABAvacg TRV NEpNTn
(7/5/2009)

Me peiwon enmokiou oTo
1% Kkal ox£dio PEiwoTg
Tou KOOToUG davaiguoU,
anavTa n EKT
(7/5/2009)

ZT10 1% unoywpnoe o
ninBuwplopog Tov
Anpikio (7/5/2009)

Pail oro Xpnpamaotipio
v MEUNTN YE «odnyd»
TIC Tpaneleg (7/5/2009)

M wnwiore
MoTebeTe 6T Ta péETpa
nou avakoivemoe n
kuBépvnan Ba v
TOV@OOUV TNV ayopd
AKIVAT@V;

Nai

Ox1

Aev Efpw / Aev
anavTay

000




Kootoc

. Xwpic eAaxiotn damavn

- Huegpnolog mpoUmoAoyIoHOC

. Kootog avd KAIK

. MANPWVELG HOVO PE TO KAIK KAl OXL JE TNV EPPAVION

- Conversion tracking = real-time return-on-investment
data

Google Log

AdWeords

Conv. Rate Value/ Cost

Campaign Management

Search my campaigns:

C i 9 v
Campaign Summary keywords, ad text, etc. !

8.4% 4.55
All Campaigns 65% 394

IShow all campaigns ;I
Show statistics for:
+ Create New Campaign
& |yesterday ¥ l 2 1 % 534
Pause | Resume | Delsts |  EditSetings | c[sep =] [25]=] [2003 7] - [sep =] [25]=] [2003 =]
- Campaign Name Current Status Current Budget Clicks » Impr. CTR Avg. CPC Cost Avg. Pos C 25% ETE
- Campaign #1 Active $3000.00 / day 3244 101,386 3.2% $0.74 $2400.56 1.9
I~ Campaign #2 Active $1500.00 / day 6122 244895 2.5% $0.21 $128562 2.2 ‘-‘“ ‘ “
w
- Campaign #3 Active $500.00 / day 2226 54301 41% $0.18 $40068 16
- Campaign #4 Active $500.00 / day 2078 98,971 2. 1% $0.16 $332 48 35
Total - all 4 $5500.00 / day 3.0% 2.30
campaigns - active campaigns 197071 499,553 9. $0.32 $4419.34 -

*Reporting is not realtime. Clicks and impressions received in the last 3 hours may not be included here.



Xpovoc

» OLdéladnuioelg eivol OTOXEVIEVEC OTLC TIPOTLUNOELG TWV
XpPNoTWV

» To amoteEAeoU

Mropeite va IPOCEYYLOETE TO KOO 00C TNV KATAAANAN OTLYUN ME
TO KOTAAANAO prvupa.




Eveliia

. Aev gival onwg to SEO, Tt0 amotéAeopa 1o BAETW apeca

. BeAtiotomoinon wote va auénooupe to Return on
Investment ROI

. XTOXeuon o€ MOAAATAOUC TTPOOPIOHOUC Kal YAWOOEG ...




2tadla dSnuiovpyloc SLAPNULOTLKAC
Kapravioc oto Adwords

>

Ertthoyn B€ong epdaviong tng Stadnuong

Amntodpaon npolnmoAoylopou

Yuvtaén ouvtounc dtadnuong

ErtiAé€te Agelc-kAewdLa mou Ba fonBricouv tn Stadrpion cag
va epdaviletal oTtig avolnTtnoeLg

AdWords

oogle




Mou kat ntwc¢ Ba epdavidovtal ot
StapnuioeLc pou;

» Eupdadavion twv dtadpnuioswv cag otnv Avalntnon Google kat
o€ AAAOUC LoTOTOTIOUC avalTNoNng

Google cwcakes + KN
Advanced search
Search
Everything — - e
Images -— - - - .
- o - - - .
Maps
Videos .
- '0
News ’ v ‘
Shopging / "
.y LB
Blogs
Ll
More —— — . ]
T i —— -— - oae-de
CA
Wonderful Cupcakes
WwWw scupcakeshop com
e Great Cupcakes i the Bay Area
Past 24 hours -—— Made with the best ingredients!
Past 3 days g
Organic Cupcakes
Past week wWww.orgcupcakes oom

Organic Cupcakes in the Bay Are

Past year . Healthy can be delicious!
Custom range...




Mou kat ntwc¢ Ba epdavidovtal ot
StapnuioeLc pou;

» [poBoAn twv dtadnuicewv oog o€ LOTOTOMOUC IOV
ETILOKETITOVTOL OL TIEAATEC OOC

Ads hy Google

Beach Bags - Free shipping on orders over $50. Special summer discount.
vy beachbagstore com

Custom made totes - Bags in all sizes with durable handles. Free shipping and free returns.

weewy, TotesinAliSizes .com

Designer tote bags - Summer special on designer beach bags and totes.

www randombags .com

lovetoknow everythin 1 love to know
| DewtySheotn | Erterisrwert&tctbes | Fandy SLietys | Mome,GerdendBverts | rteret 8 Techookogy | Wioey SBuscess | | Travel 3 Vacatens
Free lovetoknow newsletter!

= Beautiful Beach Bags [eoter eeman agcress | Sign Upl |
O Be 0 30 eSS0 fOr SUMMAT Shyle maey Deach bag 080N, Fyou dre & Yue

8. 3 e in Thare 15 2 b Aifierence bedween & (i
* Hanribag Pictur es. { mnlmmaﬂcmu-anummw ¥y Jost wark 3 prety
o Haedbags SBdeshows  DO3CH handbag, there are many ! 3t 130108 Me Waima and Target On the ether

o Lugpage hand, fyou s pie you YOu Iy want 10 Vs high-end s3oes

: :;::au-.- v

-

o Types of Purses Sosch Do fres st o0 Loty :

* Wallets Boce b o Sies Poas

W TCERSOAIT#S COM

WSt e s S

Coach Bags Choosing a Pretty Beach Tote

Eabric Tote 8203 - -

lewBag The plethora of avalatie sHes In Beach 10tos €3Ch 502500 Can Make f Eificut

G0CI00 0N just 0ne. YOU Can make ChaOSIng & pretly 505 that's oM for your summer

LoveTeknow Tocls OOl extursiins and ¥ios 3 P beach easier by considering he fillowing
& Priot s pape o Color: Lok for peoty COMMS Tt refoct your parsonal shie. White brght colors are




[Mou kat ntwc¢ Ba epdavidovtal ot
StapnuioeLc pou;

» Eudadavion twy dtadpnuicswv cag o kKivntd tTnAEdwva Kot
OUOKEVEC

Ad on a mobile phone  Ad on mobile search




Nwc dnuovpyw SlopnULOTLKN
KOLUTTAVLOL;

» Emloyn tou TUTTOU KOUTTAVLAC TTOU €ival KATAAANAOG yLla €04G

» 2toxeuon tomobeoiag kal YAwooog

Google Adwords

Campaigns Oppor
» PuBuioelg diktvou

SEarch

All online campaigns .

» Oplopog npoodopdg Kal tpolmToAoYLoHOoU

Mo matching campaigns

New campaign




Nwc dnuovpyw SlopnULOTLKN
KOLUTTAVLOL;

GOUS]Q AdWords Karra@ki

Customer D 218-56

Campaigns Opportunities Tools and Analysis - Billing ~ My account ~

Search Select campaign settings  Create an ad group

All online campaigns « 4 Type: Search & Display Networks - Standard

Mo matching campaigns You're ready to create your first campaign!
Try focusing on one product ar service to start. You can edit these settings or expand your account whenever you like. To get help as you go alang, hover awer t

New campaign guestion mark icons on this page.

Campaign name Campaign #1

Type 7 [ Search & Display Metworks + @ Standard - Keyword-targeted text ads for Search and Display Netwarks 7
(> All features - All the features and options available far the Search and Display Networ

Learn more about campaign types

Networks (7 To choose different networks, edit the campaign type above, or create a new campaign.

+" Google Search Network 7
M include search partners

+" Google Display Network (7

Devices 7 Ads will show on all types of devices by default.



Aoun Kapmavia

Campaign

Brand

Ad Group

Call them All

call them all

call them all 1200

call them all 1800

call them all 600

Cosmokarta

cosmo carta

cosmo karta

cosmocarta gr

What's Up

cosmocarta what's up

cosmocarta o whats up

cosmokarta what's up

X-Tension

call them all extension

call them all x tension

cosmote extension

Competitors

Frog

frog mms

frog mobile

frog mobile gr

Mo' Mad

mo mad

mo mad mms

mo mad sms

Q Telecoms

q mobile

q telecom gr

q telecom mms

Vodafone

cu

vodafone a la cart

vodafone a la carte

Wind

tim f2g

tim free 2 go

tim free to go

Generic

Cheap SMS

cheap sms

cheap text

cheapest sms

Generic

Kwnta tnAedpwvia

Kwntn tnAedwvia

Kwntn tnAedwvio

Prepaid

kartokinhta

kartokinhth

kartokiniti

Headline

Call Them All X-Tension
What's Up by Cosmote
What's Up by Cosmote

Description Line 1

o va pag
lepiel tn {wr) oou pe emkowwvia,
AyOpaoce £5W TO TIAKETO TIOU OF

Description Line 2

XWPLG va £XELG povadeg!
SMS kat piloug. Movo pe 5€!
oupdépel kat kEpSLoe Swpedv sms!




Nwc opllw evoav MPpoUTOAOYLOUO KL TTOO
to Adwords;

Languages ° English Edit

B e b e e e

Bid strategqy ©  Basic options | Advanced options
M manually set my bids for clicks

® pdurords will set my bids to help maximize clicks within my target budget

Budget © £ per day
Actal dally spe id mayvary.

Ad extensions
“ou can use this optional feature to include relewant business information with wour ads. Take a tour

Location Extend my ads with location information Learn how to set up upgraded location extension
Sitelinks 7 [ Extend my adswith links to sections of my site
Call © [ Extend my ads with a phone number

Sacial [ Increasze the social relevance of my ads by associating them with my Goagle+ Page

Shared library Canesl new cam palgn

Bulk operations Reparthg b kot reaktme. Clicks aid Mpress lois rece ked |1 te Ettiee bonrs may iotbe loled kere.

There b5 an 16+ honr oe 3y 100 some metrics. Time zoie o all daes and tmes: (GMTH2O0 Ate s, Lears more
Reports and uploads
@ 2013 Google | Adaords Home | Editerial Guidelines | FPrivacy Policy

Label=



http://www.google.com/intl/en/landing/photographyprize/

Mwc opilw €vov MPoUTTOAOYLOUO
Kol T0oo KooTilel to Adwords;

» Anodaociote moco BEAeTE va MANpwVETE KAOs dopd mou
KATIOLOC KAVEL KALK oTn SladAULor 000G Kol OPLOTE TO HEYLOTO
1000 Tou B€AeTe va darmavate kabBnuepva




Kootoc ava kA (Cost per click)

» O XpAoTNG matwvtag otnv MAnpwUEVn dtadnuion odnyeital
otnVv LotooeAida ocog

» H Google xpewvel 1o dtadpnulopevo kabes dopd mou o
XPNOTNC «TTOTAEL TN Stadrpon ooc.

= COSMOTE English
(CosmoTe 0 KOo|OoG HAGIEGUR MY ACCOUNT

EigoBos xpiiam

EnayycAuankd  COSMOTEmyview  Ymnpeoies  Fpageio Timou  iPhone 3G Kapiépa  Evaipic  Kowwwii evdivn

T ‘v /WHATSUP

EioTe évog xprioTng; [usemame O asveioe voc preme; [0
MMS Album,Ringtones,Games,Calling Tunes,E-mail | ZuvBéoou cixoha uc n COSMOTE
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NMwc Ba cuvtaéw TIc StopnULOELC
Hou;

» [padte pla emikepoaida kal pla cuvtopn meplypadn

v Emionuavete L elval auto Tou KAVEL TNV ETILXELPNOT), TO TIPOIOV N
NV npoodopd oac va Eexwpllovv

v JUMTEPIAABETE TIUEC, TIPOOPOPEC KAL ATIOKAELOTIKOTNTEC
Melte oTOUG TTEAATEG 0OG TL LITOPOUV VAL KAVOUV/ayopAacouV

v ZuunepllaBete oto SLadNULOTLKO KELEVO TOUAAXLOTOV Uia oo
TIG AEEELG-KAELOLA oaC

Avtiotolxiote tn Stadnuion oag Ue tn oeAida mpooplopol oog

MpooeAkVote meAdteg mou npodAAouv tn dtadruon oog o
KLVNTr CUOKEUN

v MNelpapatioteite
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’. .-":"«.UI:[T_:ﬁTr]Ur] J Nponphazig

Google G
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Call Them All X-Tension

[ var piAdg
XwpIC va €xelg povadeg!
www.e-cosmote.gr/WhatsUp

geaites oo Eadnwikd O oehifiec amd EAbGR

What's Up by Cosmote

I'epider T {wr) ocov e emIKOVWVIQ,
SMS xou dpirovg. Movo pe
www.e-cosmote.gr/WhatsUp

What's Up by Cosmote
Ayopaoe 6w TO TTOAKETO OV O€
oupdEpel kal kEPSLoe Swpeav
www.e-cosmote.gr/WhatsUp




Nwc propw va eTAEEW AEEeLc — KAELOLO
IOV TIEpLypadouV tTa Tpoiovta N TLC
UTINPECLEC HOU;

v

EmAEETE AEEEIC-KAELOLA TTOU TalplddouV PE TIC AEEELC ) TIC PPACELG TTOU XPNot
XPAOTEC 1 TTOU €XOUV GXECN HE TO TEPLEXOUEVO TWV LOTOTOTIWY TIOU ETOKETTTO
TMEAATEC 0AG.

O Aé€elg-kAeL01a Ba HpElTEl va £lval cuvageic Kat UqJnAng Tol0TNTAC.
Flspl)\aBF.ts 0pouc N cppaoslg mou Ba xpnolponmouoav ol TEAATEC 0ag YlC[ va
TEPLYPAYOUV TA TPOIOVTA N TIG UTINPEGIEG 0ag (Mmeite 6To pUaAs toug!). BeBatd
ol )\egslc_; KAEL01a oxetifovtal dpeoa pe to B€pa g dla@npLong 0ag Kal Tn O€] ol
oToia Kateubuvete Toug MEAATEG 0aC. Ot AEEEIC-KAELOLA TwV OUO 1 TPLWV AEEEWV
AgltoupyoUv cuviOwWC O ATTOTEAECHATIKA.
Mpoomadnote va opadomolnoeTe TIG AEEEIG-KAELDLA 6ag o€ BEpata. AuTa ta DEPATC
umopouv va Bacilovtal ota mpoldvta Kal TIG UTTNPEGIEC oag I 6€ AAAEG KATNYOPIEG.
O meplocotepol Sla@nui{opevol BewpoUv XPAGLHO va £Xouv amo TMEVTE £wG 20 AEEELE
KAELOld avda opada dlagnpicswy.
Av éxete npocBacn ota logs Tou server GTov OToI0 PIAOEEVEICTE, PTOpEiTe va Bpe

MAonynBeite otig pnxaveég avalitnong Kat pIiETe pla patid otig AEEELC TTo
Ol AVIAYWVIOTEG OAC
Na €XETE MAVTOTE OTO HUAAO Gag OTL Ol xpﬁotsc_; TTOAAEG POPEC Kavouv opBo
AGOn, &sxvouv ypappata oev a(pnvouv KEVA PETAEU TWV AEEEWV, 1 EVOEXE
uTEPAEUOUV KATIOLOUG OPOUG TTOU Eival TTapopolol 8VVOlO7\OYlKCI
Mpocoxn: Emiong, ot Aé€s1G-KAEIOL1A KaBopilouv To TOCO TTOU KATABAAS
TIC A£€EIG-KAELOLA 0ag £XEL Eva TOcO TTpoogopag CPC.



Avalntnon Ag€swv 2/2

» Xpnolpotolnote l0IKA oxedlaopeva epyaleia
avalntnong A£€EwV KAEIOLWY YId TOV EVIOTIIOHO TWV
KATAAANAWY A€wV - KAELOWWY Yia tn dlagpnpion oag.

Results are tailored to the languages and countries you choose below:
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Czech Germany

Estonian || Ghana
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How would you like to generate keyword ideas? | Enter one keyword or phrase per line
© Descriptive wards or phrases what's up -
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Advertiser ¥ Local Search Volume: Search Volume Trends (Apr 2008 - Mar

Keywords Competition 2 March 2 2009) iz
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mabile sms | 1,900 REREER RN




Avalntnon — Google insights

Trends EvBiapépov Avalfitnon lotol: Anpvog, Aeopog, Yiog, oapog, pobog. MNaykoopiwg, 2004 - mapdv.
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Aeilktnc mowotntac Adwords

Google AdWords Help  Signout

Home Campaigns Opportunities Tools and Analy

Billing « My account »

%= | Search Q Al criine compaigns > Swoot fea >

Last 7 days
= Ad group: Black tea May 31, 2012 - Jun 6, 2012 v
All online campaigns A
Ts: Camealon #1 100% organic black tea - posteo
& Sweelta Top quality black tea leaves fora  Ad group bids (Max. CPC) Edit 7
delicious cup of tea, hot or cold! Defaultdid $1.00 Display Network bid auto 7
Black tea W, @XBMple. Com
Green tea
Settings Ads Keywords Dimensions Display Network 7
Albut deletod keywords v Segment v Fitee v Columns v { - 2 Search
£\ These keyaceds refine search, and determine which placements ara good matches for your ads.
View Change History
|}
Ede - v  Keyworddetals v  Nerts v Automate v More actions.. v -
Keyword Status Impr. CTR Avg.CPC  Cost Avg.Pos. Labeis | Qual score
? ? ? 7 ¢ 7 ? ?
Black tea jo) .50 0 0 000% $0.00 $0.00 0 - ano
5 Engible o)
Total - Search 7 0 0 000% $0.00 $0.00 0 -
R = Depiay 0 0 000%  $000 $000 0 =
Reports Total - all keywords. 0 0 0.00% $0.00 $0.00 0 -
Automated rules Show rows: v 1-1oft
Custom alerts
& Negative keywords 7
Labels
Help Lean more
Help Center i .
© 2012 Google | AdWords Home | Editorial Guidelines | Privacy Policy
Search help center Go




Mw¢ Umopw va 0TOXEVOW CUYKEKPL
OYOPEC KOL AYOPOOTLKO KOLVO;

Eudavion twv dtadpnuicewv ocog og dtopa ov Bpiokovtal og
L0 CUYKEKPLUEVN ToTtoBeoia ] WAOUV LOL GUYKEKPLUEVN
YAwooo

Eudavion twv dtadpnuicewv oo o€ CUYKEKPLUEVO KOLWVO




Mw¢ UITopw Vo CTOXEVOW CUYKEKPLUEV
OlYOPEC KOl AYyOPOOTIKO KOLVO;

Locations 7 Which locations do you want to target {or exclude) in your campaign?
Al countries and territories
&) Greece

) Let me choose. ..

Enter a location to target or exclude. Advanced search

Far example, a country, city, region, ar postal code.

“ Based on your targeted locations, you may want to target pages that use these intedface
languages:

= English
= Greek

Target suggested languages

Languages 7 English Edit



Mpowdnon ueow
KOVOALWV KOIWVWVIKAC
Olktuwone & web 2.0
(social media)




In the beginning - all business was social

'WHO'LL BUY
MY FINE

It's like companies are at war
with customers

Then came the Internet and Social media

Yo ) SRR e Flickr

. XING’

orh,t Gorerm

) 'A‘Ar&<§ facebook f;:n:el.icio.us

yammers

(j} StumbleUpon

Corporations started to develop
some really bad habits

Targeting
people

Segmenting

*Campaigning”

So to understand how to do businessin a
world of social media

Yﬂll 2] Foossatina fickr
s NG orkut freges

fdzl.i:io.us
WY facebook form

qik yammers p;

Linked ) (y plawo

0 pryRg Qe

You do not need to understand the ...as much as you need to understand
technologies... humans - not as consumers, but as
social creatures

Incentive design framework [Dellarocas 2012]

Dellarocas.com
Boston University

Design Design
intrinsic
incentives

status

incentives

Design

material
incentives



Ways in Which US Social Network Users* Typically
Discover New Brands, Products or Services, June 2013
% of respondents

seeing ads on social networks

Internet searches via search engines

34%
Reading/posting messages on soclal networks
33%
Receiving ads via email
3%

General online ads

22%
Watching online videos

22%
Through coupon apps/services

20%
Reading blogs
18%

Through online recommendations from retailers based on online

shopping behaviors/preferences
18%
Through shopping apps
M%
other/general browsing on the internet
26%

Note: n=1,684; *who engage with brands on social media

Source: Wildfire, “Engaged Social Followers Are Your Best Customers: How
Marketers Can Leverage Social Tools Throughout The Customer Life Cycle”
conducted by Forrester Consulting, Sep 2013

144451 wwceMarketer.com

% Boost awareness of their

brand, product or
service

® Engage with brands on
social networks




AvakaAUWPTE TL AEVE YA £0AC KAl TOUC AVIAYWVIOTEG 0dAG Ol
‘EAANveG xprioteg twv social media. Auvatotnta avalntnong
o€ Facebook, Twitter, blogs, YouTube, News sites kat

Forums
= 3]8[2[M6]0]3)
41716/6/3/711/0/0
3]6/7111]8]4
5/3[4]7]5]
; - A , : MnyéC avagopiv EE]E

B norwpévec 8 Ovdétepeg B 2pvuke @8 Geukd = $gggrﬂggk @ Twitter [ Blogs

monitor.sidebar.gr/




Evepyelec peow social media

>MpooBeote social buttons ota mpolovta |wike Pinig P Tweet

> Anploupynote ceAideg facebook, youtube, twitter kat evnuepwvete

VEQ TTPOLOVTA, ATTOKAEIOTIKOTNTES, TTPOGPOPEC, TTPOTACELC ;
ou

TTPOOKANGELG

>Emtpeyte 1o login pe facebook, google, twitter

W Sign in with Twitter

>2uvOoeBeite pe sites ocuykplong TIHWY

Skroutz %



Facebook xpnotec 4 ek otnv
EANOSa

TOPA ITOYLI KINHMATOIPAQOYZL!

acl

Lacta

699,240 likes - 36,431 talking about this

About - Suggest an Edit I3) Photos % Loveintheend ™ Mpoidvra % Tpaws Ovoua

Food/Baverages
Lacta. To o yAukd xoppfr Tng Qg cag!




AladpnNULOTIKN Kapmavio ota social
media

v Ta Social Media aurn TN OTLYHN npwraywvmotouv oTO xwpo TV
VEWV EMKOIVWVIWY. EKatoppupla XpRoTteg o€ OAO TOV KOGHO aAAQ
kKat otnv EAAGda aoxoAouvtal kadnpepivd, 101ka pe 1o Facebook,
£XOVTAC MOAUTIAEUPN OPACTNPELOTNTA TTOU ATTOKAAUTITEL TTOAAQA YLa Tl
OUVNOELEC TOUC Kal TIG TTPOTIUNGCELG TOUC.

v Emopévwg amoteAel éva povadiko Sla@nuloTIKO OXnpa Kadwg
TMPOGPEPEL TN SUVATOTNTA TNG CTOXEUPEVNG SLAPNHIONG AAAQ Kal
Kaenpsplvng oxed0V TPOBOANG PE TTEPIEXOPEVO AVAAOYO HE TOUG
OKOTIOUG TNG £TAlPEIAg Hag.

v Xpema{stcu s&sléleupsvn YVWON OXETIKA PE TIC OUVATOTNTEC TOU
peoou WOTE ATOPEPEL TOUG Kapnoug Tou npoccSOKslts

v 0 1pomog 6lacpnplothng XpEwong eivat idlog pe autov tng Google
Adwords xpewvovtag povo ta click pe to povtéAo PPC (pay per
click).

v H eueAiia Tou HECOU TTPOCPEPEL TTPAYHATIKA |JOVC16lKCl
nAsovsKtnpara Kat uynAo Conversion Rate petatpemovtag Toug
XPNOTEC OE MEAATES OAC.




Nwc otnvw SLopnLOTLKN
Kaprtavia oto facebook;

» [poooxn:
. 2TO KEIPEVO TNG dla@npiong
.« 2TOV TiTAO TNC Slawpnpiong

. 2TNV €IKOVA TNG dlaPnpuiong




Nwc otnvw SLopnLOTLKN
Kaprtavia oto facebook;

Ti eidovug atToTeAEGHaTa BEAETE va £XouV oI SlaPpnHIicEIC oaC;

l! ARANAETTIORGTN JE ANUOTIETT ZEADOE
e Mo opéoen Zehida

k KK OTOW ITTOTOTTO

@ METOTROTTES OTOY ITTOTOTTO

ﬁ EyvKoTaoTaoeg EQappoyne

@ AMANAETTIODOTN JE Ty EQOApI0yT

E, ATTOVTHTEIC TE TIDOTKANTEIC IO ERO.

BB fiekbikriosg Tipoogopdc




Nwc otnvw SLopnLOTLKN
Koprtavia oto Facebook;

>

>

[MpooeAKUGTE TO KATAAANAO KOLVO!

JKEWPTEITE MOLOC Eival 0 1IOAVIKOC Yla £0A¢ TEAATNS. Agpou
EMAEEETE TIC OLAPNUICELS KAl TIG OLAPNUIOTIKEC
AVAKOIVWOELC 0aG, EMAEETE TO CUYKEKPIPEVO KOLVO TIOU
OEAETE VA OTOXEUOETE.

To sKtlpwusvo HEYEBOG KolvoU OEIXVEL TOV GUVOALKO
aplOpo atopwy Tou n 6lacpnplon oag PTopEL va

npocs?\Kuca av n mpoowopd Kal 0 TPOoUTOAOYIOHOC 6aC
glval apKeTA uynAad.

EmAEETe TomoBeaoia, nAkia Kat UAO TOU Kolvou TTou
OEAETE VA TPOCEAKUCETE



Nwc otnvw SLopnLOTLKN
Kaprtavia oto facebook;

Y

AWOTE OVOPa OTNV EKOTPATEIA 0ag
EmA£ETe mpolmoAOYIOHO
> OpioTe TO XPOVOOIAYPAHHA TN EKOTPATEIAC

Y

» E@ooov Otv éxete emMAEEEL TIC oUVOETEC EMAOYEG, Oa
TANPWVETE Pe Baon TI¢ epgpavioslc (CPM)

» [oté dsv Oa MANPWOETE MTAPATAVW ATIO TOV
TPOoUTOAOYIOHO Gag.




Metpnote tnv anodoon Twv
dltapnuioswyv oac peow Social media

> Social mention(www.socialmention.com)
> Hootsuite for twitter (hootsuite.com)
> Google alerts (www.google.com/alerts )




» Conversation Rate = # of Audience Comments (or
Replies) Per Post

» Amplification Rate
» On Twitter: Amplification = # of Retweets Per Tweet

» On Facebook, Google Plus: Amplification = # of
Shares Per Post

» On a blog, YouTube: Amplification = # of Share Clicks
Per Post (or Video)

» Applause Rate
» On Facebook: Applause Rate = # of Likes Per Post

» On Twitter: Applause Rate = # of Favorite Clicks Per
Post




To pyayadl Tng YeLTovIaC...

» Alexander McQueen
» https://www.youtube.com/watch?v=5z8Gg0ObMgbk

» Nordstrom

» Nordstrom uses mobile POS devices in its stores to
enable staff to check out customers anywhere in its
stores, and cut the queues down.



https://www.youtube.com/watch?v=Sz8Gq0bMgbk

To pyayadl Tng YeLTovIaC...

» Tommy Hilfiger

» This is an old one (from 2008) but still a good idea
which could be developed for window shopping.




To pyayadl Tng YeLTovIaC...

» Drive-in super market
» https://www.youtube.com/watch?v=TIbQ5L7V8M8

» Virtual Stores (€IKOVIKWY KATACTNHATWY)
» https://www.youtube.com/watch?v=fGaVFRzTTP4



https://www.youtube.com/watch?v=TlbQ5L7V8M8
https://www.youtube.com/watch?v=fGaVFRzTTP4

20C EUXAPLOTW TTOAU YLd
TNV TPOCOXN OAC

Emkotwvwvnote padi pou oto ddrosos@aegean.gr yla
omoladnmoTE amopia



mailto:ddrosos@aegean.gr

