[image: ]  [image: ]

[image: ]      [image: ]

[image: ]     [image: ]

[bookmark: _GoBack]
image1.png
I3 (1) Facebook X B4 (68) Mail 2 Inbox X )/ G The Handbook of Brand X Journal of Marketing - 7 X e
< C | & Secure | https//books.google.gr/books?hi=el&ir=Rid=8Q4tCgAAQBA &oi=fnd&pg =PP1&dq=design+ + brand+ management + &ots=fVnbcy Tw34&sig =Y-9GDv2Psg5inj2-mWCT6KqD5qI&uredir_esc=y#v=onepagefiq=design%20%20brand%20management&f=false
Apps (9 ACGEAN UNI 1 AUEB [} SyrosDept (@) cClass ASGEAN (@ cCless AUEB Fi] SCHOLARGOOGLE @ LGAEGEAN @ L Acgean SYROS ~5 ricpumusqrawehe [ ClassWeb ~o TeL Directory [ 0
Google | design brand management [&]
BiBAia a 'p 22| [eo | | npoosinom penosin you | | ziviagn pmic mEme o | &

NIPOBONH EBOOK

Ariyn aurod Tou BiBKiou o évium
voperi ¥

o

0 Kpmic
Eiviogn kpmicic

‘The Handbook of Brand Management
Scales.
i o s Zarennto Ve Pl

Oetasus
design brand manag  Merdgaon
Sxenwc e auré To BiNo

» H BiBhoBrikn pou

» To 10T0pIKS fiou

BiBkia o1o Google Play

Eehibes Tmou pgavijovtar e Tapaxipnon
Swadpnog r0u Routiedge. Mveuyamnd
Swaipara

4252018 The em...pdf ~

‘Amoréheopa 1 am 10 oz aurs 10 B0 yia design brand management - ¢ oonyodueun Emdueun - I

4252018 The em...pdf ~

L5

LICHM-11-2016-0.

List of table

List of boxe

Acknowledgments

Foreword by K. L. Keller

Foreword by S. Sthanunathan
Introduction

1 Brand identity and brand image

11
12
13
14
15

16
1
18

Overview
Brand image (Hsich, 2002)

Online corporate brand image (Da Silva & Syed Alwi, 2008)
Political candidate’s brand image (Guzmin & Sierra, 2009)
B2B scrvice brand identity (Coleman, de Chernatony &
Christodoulides, 2011)

Non-profit brand image (Michel & Ricunier, 2012)
Academic focus

Managerial focus

References

2 Brand associations

23

24

Vil Conte

= Kumar_et_al-2015-...pdf A~

Overview
Brand associations (Low & Lamb, 2000)

Team brand associations in professional sport (Ross, James &
Vargas, 2006)

Corporate brand associations (Mann & Ghuman, 2014)

Academic focus

= Kumar_et_al-2015-...pdf A~

" Reconciling the te...pdf

26

26

34
38





image2.png
I3 () Facebook X { A% (68) Mail : Inbox X )/ G The Handbook of Brand X

Journal of Marketing - 7 X

e

& > C | @ Secure | httpsy/books.google gr/books?hl=el@ir=8id=8Q4tCgAAQBAIRoi=fndBipg=PP18idq=design++brand+management+ &ots=FVnbcy Tw348sig=Y-9GDv2PsgSinj2-mWcT6KaDSqlitredir_esc=y#v=onepagefiq=design%20%20brand%20managementaif=false

Apps [ AEGEANUNI B0 AUER [} SyrosDept (& eClass AEGEAN (8 eClass AUEB fi) SCHOLARGOOGLE @ LibAEGEAN @ Lib Acgesn SYROS ~» tniepuavucd karal

[3 Cissiieb o TeLDirecoyy [

Google

BiBAia

NIPOBONH EBOOK

Ariyn aurod Tou BiBKiou o évium
voperi ¥

o

0 Kpmic
Eiviogn kpmicic

‘The Handbook of Brand Management
Scales.

i o s Zarennto Ve Pl

Oetasus
design brand manag  Merdgaon
Sxenwc e auré To BiNo

» H BiBhoBrikn pou

» To 10T0pIKS fiou

BiBkia o1o Google Play

Eehibes Tmou pgavijovtar e Tapaxipnon
Swadpnog r0u Routiedge. Mveuyamnd
Swaipara

4252018 The em...pdf ~

e B 3 |ee

‘Amoréheopa 1 am 10 oz aurs 10 B0 yia design brand management - ¢ oonyodueun Emdueun - I

4252018 The em...pdf ~

Mipoosiikn o BipAIOBiKN pou

L5

LICHM-11-2016-0.

design brand management “

Edvrogn kpmiic

o g

2.6

Managerial focus
References

3 Brand personality
31

Overview
Dimensions of brand personality (Aaker, 1997)

Japancse and Spanish brand personality constructs (Aaker,
Benet-Martinez & Garolera, 2001)

Personnalité

aine et de marque/Human and br.

personality (Ferrandi & Valette-Florence, X
Brand personality in charitable giving (Venable, Rose,
Bush & Gilbert, 2005)

Destination personality (Ekinci & Hosany, 2006)

Gender dimensions of brand personality (Grohmann, 2009)
New measure of brand personality (Geuens, Weiters &

De Wulf, 2009)
Brand personali
Kurtulus, 2010)

1 to cities (Kaplan, Yurt, Guneri &

appli

Induscrial brand personality (Herbst & Merz, 2011)
Baromitre de la personnalité de la margue/Brand personality
barometer (Ambroise & Valette-Florence, 2010a, 2010b)

Brand personality appeal (Freling, Crosno & Henard, 2011)
Brand masculine paterns (Azar, 2013)

Academic focus

Managerial focus

References

4 Brand authenticity

= Kumar_et_al-2015-...pdf A~

Overview
Brand authenticity (Bruhn, Schoenmiiller, Schifer &
Heinrich, 2012)

Brand ¢
Caravella,

Nguyen &

ension authenticity (Spig:

Consumer-based brand authenticity (Napoli, Dickinson,
Beverland & Farrelly, 2014)

Consumer-brand relational authenticity (Ilicic &
Webster, 2014)

Academic focus

Managerial focus

References

= Kumar_et_al-2015-...pdf A~

" Reconciling the te...pdf

43
"
44
i

53

56

92

104
107
108
1o

Showall

x




image3.png
I3 () Facebook x (68) Mai

inbox X )/ G The Handbook of Brand  x (|| Journal of Marketing - 7 X e -

& > C | @ Secure | httpsy/books.google gr/books?hl=el@ir=8id=8Q4tCgAAQBAIRoi=fndBipg=PP18idq=design++brand+management+ &ots=FVnbcy Tw348sig=Y-9GDv2PsgSinj2-mWcT6KaDSqlitredir_esc=y#v=onepagefiq=design%20%20brand%20managementaif=false | i

Apps [ AEGEANUNI B0 AUER [} Syros Dept (& eClass AEGEAN (8 eClass AUEE Fi) SCHOLARGOOGLE @ LibAEGEAN @ Lib AegesnSYROS ~» moleguvecdckaral [] ClassWeb ~» TELDiectory [ fo

Google  design brand management =]

BiBAia Q B 51 ©0  Npoodriknom BiBAoBikn pou  Tivragn kpimikic sAvaix v | < | > FoyTe

‘Amoréheopa 1 am 10 oz aurs 10 B0 yia design brand management - ¢ oonyodueun Emdueun - I

ol Gl

NIPOBONH EBOOK

Perceived brand differen 12
Adyn autod Tou BiBAiou ot éviutn 51  Overview 112
qv Brand parity (Muncy, 1996) 13
Hope B
53 Perceived brand globalness (Steenkamp, Batra &
Alden, 2003 116
W )
0 Koméc
Ziviogn romiric
‘The Handbook of Brand Management
Scales
o i ot renaue P
— Contents 1
design brand manag  Merdgaon 5.4 Perceptions of brand luxury (Vigneron & Johnson, 2004) 118
. o 55 Brand leadership (Chang & Ko, 2014) 122
e e ot o BiNe 56 Academic focus 126
. Managerial focus 126
> H BB pou References 128
» To 1070pIKS oy
6 Attitudes toward the brand 130
BiBkia o1o Google Play 61 Overview 130
6.2 Attitude toward private-label brands (Burton, Lichtenstcin,
2N Tou sppaviGoVTan e TIApaPNTT Netemeyer & Garretson, 1998) 131
Swaniparog 1ou Routledge. Mvzuycrd 6.3 Children’s attitude toward the brand (Pecheus &
Swaninara Derbaix, 1999) 134
6.4 Adolescents’ attitude toward the brand (Derbaix & Leheut,
20083, 2008b) 137
65 Academic focus 140
6.6 Managerial focus 140
References 192
7 Experiential consumption with brands 144
71 Overview 144
7.2 Brand community (McAlexander, Schouten & Koen 145
7.3 Brand experience (Brakus, Schmitt & Zarantonello, 2! 148

4 Brand experience in services organizations (Nysveer
Pedersen & Skard, 2013)

Brand tribalism (Taute & Sierra, 2014)
6 Academic focus

Managerial focus

References

4252018 The em...pdf ~ 4252018 The em...pdf ~ = cHM-11-2016-0. A = Kumar_et_al-2015-...pdf A~ = Kumar_et_al-2015-...pdf A~ " Reconciling the te...pdf Showall | X





image4.png
I3 () Facebook x (68) Mai

inbox X )/ G The Handbook of Brand  x (|| Journal of Marketing - 7 X

e

& > C | @ Secure | httpsy/books.google gr/books?hl=el@ir=8id=8Q4tCgAAQBAIRoi=fndBipg=PP18idq=design++brand+management+ &ots=FVnbcy Tw348sig=Y-9GDv2PsgSinj2-mWcT6KaDSqlitredir_esc=y#v=onepagefiq=design%20%20brand%20managementaif=false

Apps [31 AEGEAN UNI I8 AUEB

Google

BiBAia

NIPOBONH EBOOK

Ariyn aurod Tou BiBKiou o évium
voperi ¥

o

0 Kpmic
Eiviogn kpmicic

‘The Handbook of Brand Management
Scales.

i o s Zarennto Ve Pl

Oetasus
design brand manag  Merdgaon
Sxenwc e auré To BiNo

» H BiBhoBrikn pou

» To 10T0pIKS fiou

BiBkia o1o Google Play

Eehibes Tmou pgavijovtar e Tapaxipnon
Swadpnog r0u Routiedge. Mveuyamnd
Swaipara

4252018 The em...pdf ~

[0 Syros Dept (& eClsss AEGEAN (% eClass AUEE Fi] SCHOLARGOOGLE - LBAEGEAN @ Liv Aegean SYROS ~ mheguvucicxamal [ ClassWeb ~o TeL Directory [

design brand management “

e B 21 ©2  Npoosiknom BpNoBiknpoy  Séviagn kpmkric

‘Amoréheopa 1 am 10 oz aurs 10 B0 yia design brand management - ¢ oonyodueun Emdueun - I

o g

References

8 Consumers’ emotions toward the brand

81 Overview

8.2 The fecling of love toward a brand (Albert, Mcrun

Valette-Florence, 2009)

8.3 Brand romance (Patwardhan & Balasubramanian, 2011)
8.4 Brand love (Batra, Ahuvia & Bagozzi, 2012)
85 A new C-OAR-SE-based measure of brand love (Rossiter, 2012)
8.6 Negative emotions toward brands (Romani, Grappi &

Dall
87 Romantic brand jealously (Sarkar & Srecjesh, 2014)

88 Academic focus
89 Man.

References

al focus

9 Attachment to the brand

01 Overview
92 Attachement & la margue/Attachment o the brand

(Lacaeuilhe, 2000)

ontents

9.3 Brand detachment (Perrin-Martinenq, 2004)
9.4 Cons:

Maclnnis & Park

ners’ emotional attachm

at to brands (Thomson,

9.5 Brand attachment (Park, Maclnnis, Pricster, Eisingerich &
lacobucei, 2010)

9.6 Academic focus

9.7 Managerial focus

References

10 Consumer-brand relationships
0.1 Overview
0.2 Brand loyalty (Odin, Odin & Valette-Florence, 2001)
0.3 Mesure mult

imensionnelle de la confiance dans la margue

Multi-dimensional measure of brand trust (Gurviez &

4252018 The em...pdf ~ = cHM-11-2016-0. A = Kumar_et_al-2015-...pdf A~ = Kumar_et_al-2015-...pdf A~

" Reconciling the te.

pdf

187

188

195
199

204
204





image5.png
I3 () Facebook x (68) Mai

inbox X )/ G The Handbook of Brand  x (|| Journal of Marketing - 7 X e -

& > C | @ Secure | httpsy/books.google gr/books?hl=el@ir=8id=8Q4tCgAAQBAIRoi=fndBipg=PP18idq=design++brand+management+ &ots=FVnbcy Tw348sig=Y-9GDv2PsgSinj2-mWcT6KaDSqlitredir_esc=y#v=onepagefiq=design%20%20brand%20managementaif=false | i

Apps [ AEGEANUNI B0 AUER [} Syros Dept (& eClass AEGEAN (8 eClass AUEE Fi) SCHOLARGOOGLE @ LibAEGEAN @ Lib AegesnSYROS ~» moleguvecdckaral [] ClassWeb ~» TELDiectory [ fo

Google  design brand management =]

BiBAia Q B 51 ©0  Npoodriknom BiBAoBikn pou  Tivragn kpimikic shgax v | < | > FoyTe

Amoréheopa 1 am 10 oz aur 10 N0 yia design brand management - < Moonyoduen Emducun - I

NIPOBONH EBOOK -

X i S 10 Consumer-brand relationships 204
Ariyn aurod Tou BiBKiou o évium 0.1 Overview 204
Hopei ¥ 0.2 Brand loyalty (Odin, Odin & Valete-Florence, 2001) 205

0.3 Mesure muliidimensionnelle de la confiance dans la marque
7 o Multi-dimensional measure of brand trust (Gurviez &
0Kemri Korchia, 2002)
ﬁ e 0.4 Brand trust (1) (Delgado-Ballester, Munucra- Alemin &
Yagiie-Guillén, 20 210
0.5 Brand relationship quality (Kim, Lec & Lec, 2005) 213
The Handbook of Brand Management 0.6 Dimensions of the product-brand and consumer relationship
Scales (Veloutsou, 2007) 215
A TouT Lia Zaranioneto Véronique Paune's- 0.7 Brand trust (2) (Li, Zhou, Kashyap & Yang, 2007) 217
Er— 0.8 Academic focus 21
roee—— p— 0.9 Managerial focus

References
Ty pe ourd 10 BENo

11 Brand equity
» H BiBNo8IiKn pou 11

Overview

s 1.2 Multi-dimensional consumer-based brand equity (Yoo &
» To 10T0pIKS fiou

Donthu, 2001) 228
BiBkia o1o Google Play 1.3 Consumer-based brand cquity (Vizquez, del Rio &
Iglesias, 2002) 233
1.4 Facets of customer-based brand equity (Netemeyer ef al.

22kt mou eppaiovta e Tapaignon
marinaros 1ou Routedge. Mveuparr
B 5 Customer-based brand equity in the team sports industry

(Bauer, Saver & Schmitt, 2005) 242

2004)

1.6 The equity of online brands (Christodoulides, de

Chernatony, Furrer, Shiu & Abimbola, 200 245
1.7 Cross-national consumer-based brand equity (Buil,

de Chernatony & Martinez, 2008) 248
1.8 Employee-based brand equity (King, Grace &

Funk, 2012)

19 Academic focus

1,10 Managerial focus

References

4252018 The em...pdf ~ 4252018 The em...pdf ~ = cHM-11-2016-0. A = Kumar_et_al-2015-...pdf A~ = Kumar_et_al-2015-...pdf A~ " Reconciling the te...pdf Showall | X





image6.png
I3 (1) Facebook X B4 (68) Mail 2 Inbox X )/ G The Handbook of Brand X Journal of Marketing - 7 X e
< C | & Secure | https//books.google.gr/books?hi=el&ir=Rid=8Q4tCgAAQBA &oi=fnd&pg =PP1&dq=design+ + brand+ management + &ots=fVnbcy Tw34&sig =Y-9GDv2Psg5inj2-mWCT6KqD5qI&uredir_esc=y#v=onepagefiq=design%20%20brand%20management&f=false
Apps (9 ACGEAN UNI 1 AUEB [} SyrosDept (@) cClass ASGEAN (@ cCless AUEB Fi] SCHOLARGOOGLE @ LGAEGEAN @ L Acgean SYROS ~5 ricpumusqrawehe [ ClassWeb ~o TeL Directory [ 0
Google | design brand management [&]
BiBAia a 'p 22| [eo | | npoosinom penosin you | | ziviagn pmic Eem o | &

NIPOBONH EBOOK

Ariyn aurod Tou BiBKiou o évium
voperi ¥

o

0 Kpmic
Eiviogn kpmicic

‘The Handbook of Brand Management
Scales.

i o s Zarennto Ve Pl

Oetasus
design brand manag  Merdgaon
Sxenwc e auré To BiNo

» H BiBhoBrikn pou

» To 10T0pIKS fiou

BiBkia o1o Google Play

Eehibes Tmou pgavijovtar e Tapaxipnon
Swadpnog r0u Routiedge. Mveuyamnd
Swaipara

4252018 The em...pdf ~

‘Amoréheopa 1 am 10 oz aurs 10 B0 yia design brand management - ¢ oonyodueun Emdueun - I

4252018 The em...pdf ~

L5

LICHM-11-2016-0.

ol Gl

12 Consumer dispositions toward brands
121 Overview

122 Brand dependence (Bristow, Schneider & Schuler

123 Meanings of branded products (Strizhakova, Coulter &

124 Brand ¢

Sp:

125 Brand relevance in category

sgenberg, 2009)

Satdler, 2010)

Academic focus

Managerial focus

References

13 Brand orientation
131 Overview

132 Multi-dimensional non-profit brand orientation (Ewi

N

ment in self-concept (Sprott, Czellar &
(Fischer, Vlckner &

Brand schematicity (Puligadda, Ross & Grewal, 2012)

133 Brand orientation in the business-to-business sector

(Baumgarth, 2010)

134 Brand orientation in the context of destination branding
(Hankinson, 2012)
135 Academic focus

136 Managerial focus

References

duthor index

ale index

= Kumar_et_al-2015-...pdf A~

= Kumar_et_al-2015-...pdf A~

" Reconciling the te...pdf

260

263

299
306

Showall

x




