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Xpnuatodotnon

* To mapov eKTTOLOEUTIKO UALKO £XEL avamtuyOei ota mAaiola tou
ekmtoltdeuTIKOU £pyou Tou SLdaokovtal.

* To €pyo «Avoilkta Akadnpaikad Mafnuota oto MNaveniotipo
Awyaiiou» £xeL xpnuatodotnoetl povo tn avadlapopdwon tou
eKTIOLLOEUTIKOU UALKOU.

* To €pyo vAoTmoleitol oto mAaiolo tou Emxelpnolakou
Mpoypappatog «Exkmaidbevon kot Ata Biov Mabnon» ko
ouyxpnuoatodoteital amno tnv Evpwnaikn Evwon (Evpwrnaiko
Kowwviko Tapelo) kot amo €Bvikouc mopouc.
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Opoonua

Kupiwc peta to 1980 ot NTME enbpouv otov Touplopo o€ maykOopLa KALpoKa

Alapopdwon EMLXELPNUOATIKWVY Aopun kat dLapBpwon tng
OTPATNYLKWYV KOLL TTOALTLKWV TOUPLOTLKAC Blopnyaviog

CRS me— > GDS m— > |nternet

1970 1980 1990
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Baowa Media Enmidpaonc

Kploleg aAAayeg Kal eTiLOPACELC:
*Avadelén Kol aVTOywVIOTIKOTNTO TIPOOPLOUWYV KOl ETILXELPNOEWV
*Xpnon texvoloyLlwv amo Toupilotec kol StopopPpwon TaéldLWTIKAC EUTELPLOC

*AANayn Kol BeATLwoN ETILXELPNUATIKWY TIPOAKTIKWY

*MeTaBOAEC KAl AVOTPOTIEG OTNV QlyOPQA KOL TN CUOXETLON SUVAUEWV
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BipAoypadila kal'Epevva

*EAdLoTEC dNooLevoeLg tpLy To 1990

*>uvedpla ENTER armo to 1994

Journal of Information Technology & Tourism (JITT),1998-

* Mepimou 670 emiotnuovika apbpa petaéy 1980 kat 2000, avénon 275% petaly
Twv dUo bekaetiwy '80 kat '90

H mpoodatn €peuva EMLKEVTPWVETAL O€ 3 TOLELC TTOU oXeTil{ovTal LE TNV EMidpaon
Tou SLadiktuou :

*KavaAla SLovounc

*TLpoAoynon

*AMANAemtibpaon xpnotTwv



Epeuvntikec TAOELC

Epeuva ta teAevtaia 5 xpovia yupw armo 3 afovec:

eAoun Kol AELToupyleg TNG ayopag
*KatavaAwTtEg Kat {ntnon

*TEXVOAOYLKEC KOLLVOTOULEG

Kat’ avtiotoiyio A

*[Npoodopa
*Zntnon

*Texvoloyia
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Epeuvntikec TAOELC

Aopn Kot AeELToupyleg TNG ayopac

Enibpaon tou dtadiktuou:

*[1poPoAn kal tpowbnon

e Alavopr) Kol TTWANOELG

e AldpBpwon: veol Kal TtaAlol LecAlOVTEC
JTpaTnyKn Ko dtolknon:

* Avo.oXeSLAOUOC ETILXELPNOLAKWY AELTOUPYLWV

eBeAtiwon Mpolovtwy KoL UTINPECLWY
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Epeuvntikec TAOELC

KatavaAwTtég Kat {Atnon

OL VEEC TEXVOAOYLEC IOPEYXOLUV OTOV TOUPLOTA — KATAVOAWTN:
*[1lpooBacn o mANBo¢ nAnpodopLwv

*NEec umtnpeoieg pe Suvntko KEPSOGC OE XPOVO, KOOTOC KOl EUKOAL

KAelbi n mpooaployn tn¢ ToUupLOTIKNC EUTTELPINC OTLC

QTOULKEC AVAYKEC TOU TOUPIOTA TNG VEXC ETTOXNG



Epeuvntikec TAOELC

TEXVOAOYLKEC KOLVOTOMLEC
e AlaoUVOEDN CUOTNUATWY
e[ToAupEoQ
e KLVNTEC KOIL LOVPUATEC TEXVOAOYIEC

*IxeSL00UOC LOTOCEA IO WV

eNonuova cuotipoata (Al)
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MeAAovTikeC [MPpOKANOCELC

Kavotopeg texvoloyieg kot pEBodol mpowBnonc kat mapoxne
TOUPLOTIKWY UTTNPECLWY TToU Ba po¢ amaoXoAoouV Ta AECWE

ETIOUEVO XPOVLAL:
a) Kowwvika Aiktua kot Etkovikeg Kowvotnteg
B) ®opntéc ZuokevEC Emikolvwviog
V) Yrinpeoieg TomoBeaoiag
6) Aladiktuako MNeplexopevo

g) Avalntnon NMAnpodoplwv
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Avopevopevec MeAAovtikec TAOELC

e[lepattepw avarmtuén tou dtadiktuou

eNea epyaleia SLaxeiplong Kot LAPKETIVYK

e EVTATIKOTEPN Kol SuVALKOTEPN AAANAETILOpaon LETOEV TOUPLOTIKWY
ETILXELPNOEWV KOLL TOUPLOTWV

e Anuloupyla tPOooTIBEUEVNC aloc LECO OTTO KOLLVOTOUEC ETILXELPHOELC Kall
OUVEPYOOLEC

e AvoBAOuLoN TV TOUPLOTIKWY UTINPECLWV LE avartuén Kot aflomoinon vewv

TEXVOAOYLWV Kol EpyaAeiwv
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Mtia Mpoodatn 'Epeuva

Future Traveller Tribes 2030:

Understanding tomorrow’s traveler
Amadeus, 23/04/2015

*
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(Kou aMec avTiOTOLYEC EPEVVEC TL.X. 2ent. 2014: Global key
travel industry trends that will shape the future of travel)

Mnyn: http://www.amadeus.com/blog/category/reports/
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Future Traveler Tribes 2030: Understanding tomorrow’s traveler

What will the world look like in 2030?
people will be travelling
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Future Traveler Tribes 2030: Understanding tomorrow’s traveler

Travellers will come from a wider
spread of nations with APAC,

LATAM and African markets
showing the strongest growth

China will surpass the US as the
largest global economy
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The median age of the global

population will rise from
to years

\ WiFi will be truly ubiquitous
N and 5G will have arrived

Hotels and airlines will offer
immersive “previews” of
their services through virtual

reality technology

@)
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Embedded sensors that capture
“biosignals” represent a step
forward in customer understanding

Social media use is expected to
reach 80-90% worldwide

Roles that were once filled by
human workers will be staffed by
search algorithms, robotic
bellhops, cashless payment
systems, virtual customer service
avatars and fluid biometric
processing systems
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Future Traveler Tribes 2030: Understanding tomorrow’s traveler

TRAVEL TECH TIMELINE

Here we present some speculations for how certain travel technologies, and their
shaping macro-trends, will evolve over the next 15 years.

ASEAN Open e
Skies Policy '
begins N/

Global life expectancy
to be 76 years
(2013: 73 years)
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intermet
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Europe surpasses
pre-crisis
affluence

. Middle Eastern airports

) ) handle over 400
Emerging markets ' ‘j million passengers

travel boom b

Aviation biofuels
reach cost parity
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.__ Smart shoes
and jackets are

widespread
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Global middle classes grow
to 4.9 billion, and comprise
2/3rds of Asian population

/ % | Dominance of English as world language
p— diluted by rise of Mandarin, Hindi, Arabic &
Spanish — and near flawless translation apps

2015 2020
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Future Traveler Tribes 2030: Understanding tomorrow’s traveler

i SIMPLICITY
i SEARCHERS

ACTIVE
/ ETHICAL CULTURAL
/TRAVELLERS 22l PURISTS
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