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Abstract
Mythology-based general entertainment content is in huge demand all over the world. Indian mythology-based stories are big audience grabbers and in high demand by the Indian audiences. From the Doordarshan days to the time of private channels and now in the age of digital media, OTT platforms and online streaming, the demand for these stories is very high among all age groups for some or other reasons. Mahabharata and Ramayan are old Indian epics and the stories are told many times in television serials. Television viewership for Indian mythology-based serials is very high. Many versions of the same stories have been telecast in the last few years. The stories of Shiva, Ganesha, Devi Durga and many more gods and Goddesses are in very high demand. Now, Netflix is coming with an animated English-language show based on the Mahabharata story and the story of Lord Shiva. Animation is an integral part of mythology-based audiovisual storytelling. Animation is used in giving an identity to the characters of mythology-based stories. The use of animation not only reduces the production costs, but it gives a lot of creative freedom to give an imaginary identity to the characters mentioned in the mythology books. Each character in mythology stories has a unique socio-cultural emotional bondage with the people. Animation helps in giving characters that identity which is mentioned in mythology books and in people's' memories. It is a challenging job, but it gives a lot of creative freedom to the makers. The Indian animation industry has emerged as a big industry to fulfill the creative content demand of the national and international media market. Trained workforce and cheap labor are some unique points of the animation industry of India. The emerging use of AI for audiovisual content creation is a challenge for the animation industry. AI is also merging as an assistant for creative people in idea generation, conceptualization, planning and to make their job easy. This study is a comprehensive analysis of the Indian animation creative industry, its potential and growth and challenges posed by AI on the jobs of creative people. It also analyses the technological, economic and market aspects that influence the audiences and the cultural context within which content is preferred. Regulations on AI content and its impact on creative freedom in the Indian context.
