LEGACY AND FLOW: ALGORITHMIC VISIBILITY AND AUDIOVISUAL DISCOVERABILITY IN ANIMATED IPS ON TIKTOK

This study examines how animated intellectual properties integrate into short-form video platforms and are reconfigured within platformed media environments shaped by algorithmic visibility, content saturation and attention scarcity. In such environments, the discoverability of animation is less determined by linear distribution models and increasingly shaped by platform-specific mechanisms of selection, circulation and amplification. Adopting a comparative design, the study analyses how two European animated intellectual properties, The Smurfs, a legacy, archive-based franchise, and Peppa Pig, a continuously produced contemporary series, adapt to TikTok as a platform-native audiovisual ecosystem. The cases are selected due to their shared European origin, global reach, English-language content production and verified official presence on TikTok, enabling a controlled comparison across culturally and industrially comparable animation properties. TikTok is conceptualised as an algorithmically governed platform in which visibility is structured through engagement-based ranking, iterative content amplification and format-specific affordances that shape how animation is discovered by audiences. The dataset consists of the 100 most-viewed videos from each property’s official TikTok account. This sampling strategy captures high-visibility content and allows for the analysis of platform-specific success patterns under conditions of attention competition and content saturation. The study employs a platform-oriented qualitative content analysis to examine processes of platform integration and content transformation. A structured coding framework analyses content type (official, user-generated, remix), narrative structure (full sequence, excerpt, fragment), format adaptation, nostalgic markers and engagement patterns, alongside platform features such as captions, hashtags and music. Selected animation-specific variables are included to assess how visual style, character use and movement are adapted to short-form formats. The analysis explores how convergence and transmedia processes operate within platform environments, distinguishing between recirculation, remix practices and narrative adaptation. Within this framework, platform integration is understood as the process through which animated content is reformatted, fragmented and aligned with platform-specific visibility logics. The study contributes to debates on audiovisual discoverability, animation industries and platform economies by demonstrating how algorithmic visibility regimes differentially shape the circulation of legacy and contemporary animated intellectual properties. It shows that while legacy animation relies more heavily on recirculation and nostalgia-driven engagement, continuously produced animation aligns more effectively with platform-native formats, highlighting how different types of animation achieve visibility and audience reach within platform capitalism.
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