Beyond circulation: the discoverability of European animation


It is well established that animated films and series travel significantly better than their live-action counterparts. In the case of European animation, studies by the EAO and the CNC show that, of all the audiovisual content produced in Europe, animation is the most likely to find audiences across different countries and different age groups. Most admissions to European animation films come from outside national markets.

However, European animation faces the competition of US, and to a lesser extent Japanese, animation. In 2024, while US animated films represented 13% of all animated films released, worldwide they represented 73% of admissions for animated films (EAO). Similarly, in the same year in France, they constituted 29,5% of the offer but 58,7% of the consumption on SVOD services.

This paper will examine the distribution abroad of European animation. It will analyse how European animation circulates in non-national, including non-European, markets; and what influences its discoverability, i.e. the likelihood that European animation gets interacted with (Clarke et al., 2026.

Which strategies do animation professionals engage to ensure the cross-border circulation of European animation, particularly across different markets? What are the barriers and opportunities for the discoverability of European animation?

To respond, this paper will adopt a mixed methods methodology. Desk research will draw on UniFrance’s market monitoring tools to map the circulation and performance of European animation. A few markets will be highlighted and analysed with more detailed statistics. In-depth interviews with industry and policy stakeholders will allow to analyse how professionals ensure the availability and visibility of their animated works.; and their perceptions of risks, opportunities, and strategic dependencies in these markets.
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