Animating Visibility: Algorithmic Discoverability and Gendered Inequalities in the Platformization of Animation
Abstract
This article examines animation as a platform-mediated cultural form shaped by the intersection of algorithmic governance, gendered visibility regimes and audience practices. Moving beyond aesthetic and industry-centered perspectives, the study conceptualizes animation as a strategic site where creativity, technology and platform infrastructures converge to structure not only production and distribution, but also the conditions under which cultural content becomes visible and discoverable.
Drawing on the frameworks of platformization (Poell, Nieborg & van Dijck, 2019), algorithmic culture (Striphas, 2015) and affective publics (Papacharissi, 2015), the article analyzes how animated audiovisual content circulates across major digital platforms, including subscription-based streaming services (e.g. Netflix), video-sharing platforms (e.g. YouTube) and short-form social media environments (e.g. TikTok). In these saturated ecosystems, discoverability is increasingly mediated by algorithmic systems that filter, rank and recommend content, shaping audience attention and cultural value within platformized cultural economies.
The article pays particular attention to gendered inequalities, examining how women creators and gender-diverse narratives encounter structural constraints in terms of access, circulation and recognition. Rather than assuming that digital platforms democratize visibility, the study argues that platform logics reproduce and intensify existing asymmetries by privileging commercially viable content, established production networks and data-driven engagement metrics (van Dijck, Poell & de Waal, 2018). It further situates these dynamics within Latin American animation ecosystems, highlighting the uneven conditions under which content from the Global South becomes visible in transnational platform environments.
Methodologically, the research adopts a qualitative approach combining discourse analysis and digital observation of animated content across selected platforms. It focuses on platform interfaces, recommendation systems, paratextual elements and audience engagement practices to identify how visibility is constructed, negotiated and constrained.
The article argues that animation operates within platformized cultural economies that simultaneously expand access while imposing algorithmic hierarchies that govern discoverability. By foregrounding gender as a structural axis of inequality, it demonstrates how platform infrastructures shape not only what content circulates, but whose creative labor and narratives are rendered visible. The study contributes to debates in media and cultural politics by reframing discoverability as a socio-technical and political problem, positioning animation as a key site for understanding the entanglement of platformization, cultural production and inequality in the digital era.
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