Transmedia Discoverability and Preschool Animation: The Industrial Ecosystem of Gabby’s Dollhouse
This article examines the transmedia strategies of contemporary preschool animation through the case of Gabby's Dollhouse, analysing how animated intellectual properties circulate across platforms, media formats and consumer markets. Situated at the intersection of animation studies, television studies and media industry research, the article argues that contemporary children’s animation franchises are increasingly conceived as integrated transmedia ecosystems in which discoverability, audience engagement and brand continuity are structurally intertwined.
Over the past decade, the global animation industry has shifted toward the development of intellectual properties that extend beyond the television series format into digital platforms, toys, games and online content. This transformation is closely connected to changing patterns of children’s media consumption, which now take place largely within platform-based environments. Streaming services such as Netflix function not only as distributors of animated series but also as algorithmic gatekeepers that shape the visibility and circulation of content. As a result, the discovery of children’s animation is increasingly mediated by recommendation systems, autoplay mechanisms and interface design.
Produced by DreamWorks Animation, Gabby’s Dollhouse offers a particularly relevant case study because it combines live-action and animation while operating as a broader transmedia brand. The series centres on a young protagonist who enters a magical dollhouse inhabited by animated characters, encouraging playful exploration and imaginative engagement. Beyond the series itself, the franchise has expanded into toys, digital shorts and interactive media, transforming the property into a cohesive children’s entertainment ecosystem.
Through a combination of textual analysis and industry-oriented research, this article explores how narrative design, platform distribution and transmedia expansion work together to enhance the discoverability of animated intellectual properties. By situating Gabby’s Dollhouse within the broader dynamics of the contemporary animation industry, the study contributes to ongoing discussions about how children encounter, navigate and engage with animated audiovisual content in the platform era.

