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unique associations

Select brand 
personality 

Create story 
(concept)

Select attributes
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https://www.airdna.co/city/nl/rotterdam
https://www.airbnb.com/pineapple
http://blog.airbnb.com/
https://community.airbnb.com/
http://www.create.airbnb.com/en/home
http://www.facebook.com/AirbnbNederland/?fref=ts
http://www.instagram.com/airbnb/
https://www.airbnb.nl/help/article/384/what-are-the-service-fees/


 









https://www.wearedesignstudio.com/works/airbnb-rebrand/




































 











 

 

 

 

 

 

 

 

 

 



 

 

 















  





Personality dimensions – Aaker 

 



Personality dimensions – Cramer & Koene 

 



Personality dimensions – Raffelt 

 

 

 



Stimuli - Model A 



Stimuli - Model B 



Interview guide 



Model A - Number of mentioned dimensions by each interviewee 
 

Model A 

Personality Dimensions Male 1 Male 2 Fem. 1 Fem. 2 
Balanced Balance    
 Balenced    
Calm Calm    
 Not pushed    
Caring Caring    
Classic Classical    
 Stylish    
 Luxurious    
 museological    
 Not old fashioned    
 Traditional    
Contrasted schizophrenic    
 Two sided    
 Counterparts    
 Counterweight    
 Bipolar    
 Indecisive    
 Hybrid    
Curious Curious    
 Suprising    
Down-to-earth Down-to-earth    
 Earthly    
Elegant Elegant    
Experienced Further in career    
 Retired    
 Experienced in life    
Fragile Fragile    
Friendly Friendly    
 Quite accesible    
 Inviting    
Iconic Iconic    
High-tech Uplifting    
 Future    
 Science fiction    
 New    
 Defiant – Provocative    
Introvert Introvert    
 Closed    
Modern Modernism    
Natural Natural    
Not cheerful (outside) Not cheerful    
 Distant – Reserved 

   
Playful (inside – top) Playful    
 Cheerful    
Soft Soft    
Solid Solid    
 Stable    
 Heavy – heavyness    
 Compact    
 Robust    
 Firm    
 Massive    



Model B - Number of mentioned dimensions by each interviewee 
 

Model B 
 

Male 1 Male 2 Fem. 1 Fem. 2

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   



Ranking personality dimensions 

Model A 
 

Amount 
 

Interviewees 
 

10 4 

9 4 

7 3 

4 1 

3 1 

3 2 

2 1 

2 2 

2 1 

2 2 

2 1 

2 2 

1 1 

1 1 

1 1 

1 1 

1 1 

1 1 

1 1 

1 1 

Model B 
 

Amount Interviewees 

Intellectual 8 2 

Forcy 4 2 

Daring 4 3 

High-tech 3 1 

Professional 3 2 

Open 2 1 

Playful 2 2 

Symbolic 2 2 

Balanced 1 1 

Edgy 1 1 

Intriguing 1 1 

Modern 1 1 

Modest 1 1 

Protective 1 1 

Rather masculine 
1 1 

Searching 1 1 

Warm 1 1 



Meaning of materials 
 



Model A - Meaning of shapes 
 



Meaning of compositions 

Personality Composition Perceived from 



Personalities framework 1 
 





Friendly - Personal  Discover - Explore  Cheerful - Playful 
Attribute Type  Type  Attribute Type 



Personalities framework 2

 

 
Meanings of attributes 

Personality Attribute Characteristics 
Balanced Composition Balanced, proportioned 
 

Shape Horizontal 

Caring Composition Closed  
Material Glass  
Shape Solid 

Classic Composition Harmonious  
Shape Arch 

Discover - Explore Composition Contrasted 
  Dynamic 
  Detailed 
  Integrated 
  Layered 
  Off centre 
  Overlapping 
  Orthogonally 
  Perforated 
  Small components 
 Material Light vs Dark 
  Glass 
  Innovative 
  Mixed 
  Moon stone 
  Recognizable 
  Semi-transparent 
  Smart 
  Stimulating 
 Shape Angular 
  Big 
  Cube 
  Geometric 
  Freely curved 
  Integrated 
  Irregular 
  Mixed 

Elegant Material Concrete (poured) 

Experienced Shape Horizontal 

Extrovert Composition Open vs closed 

Forcy Shape continuous   
rectangle 

Friendly - Personal Composition Balanced  
 Centred  
 Harmonious  
 Inviting 

  Low 
  Open 
  Raised floors 
  Rurrounded 
  Serene 
  Small 
 Material Ceramics 
  Colored 
  Light 
  Local 
  Natural 

  Pastel 
  Soft 
  Textile 
  Transparent 
  Warm 
  Wood 
  Wool 
 Shape Curved 

High-tech Composition Perforated, integrated  
Material Colored glass   

Perspex, glass 

Introvert Composition Closed  
Shape Low 

Modern Composition A-symmetrical  
Material Colored  
 Copper  
 Perspex, glass  
Shape Geometric  
 Perforated  
 rectangle  
 Vertical 

Natural Material Natural 
 Shape Organic 

Playful - Cheerful Composition Alterable   
A-symmetrical   
Contrasted 

  Dynamic 
  Integrated 
  Lively 
  Overlapping   

Perforated   
Provocative  

Material Chalk 
  Colored 
  Dirty 
  Ductile 
  Elastic 
  Green 
  Hard 
  Modified 
  Plastic 
  Refinement 
  Reflective 
  Rubber 
  Soft 
  Steel 
 Shape Curved 
  Ductile 
  Small 
  Stepped 
  Wrinkled 

Professional Material Modified material 
 Shape rectangle 
  Strong 

Rather Masculine Shape Harsh 
  rectangle 

Solid Material Concrete (poured) 
 Shape Horizontal 



Briefing Airbnb 

 





Briefing Google 

 





Briefing Location Rotterdam, Hofbogen, Luchtsingel 

 







4W2H brainstorm, Airbnb versus Google

 

 Toeristen Iedereen 
 Locals Zakenlui 
 Studenten Studenten 
 Avontuurlijke 

mensen 
 

 Flexibele mensen  
 Sociale mensen  
 Open-minded  
 Reizigers  
   

Booking Show
 Hobby Data 
 Kasteel Technologie 
 Profile Uniek 
 Couch surfing Google in Roffa 
 Events Alles 
 Experience Helpen 
 Cultuur uitwisseling Producten 
 Sport Photos 
 Locals Google heeft 

altijd gelijk 
 Gedeeld Innoveren 
 Private Reviews 
 Verblijf Echte producten 
 Social Zoeken 
 Flat Netwerk 
 Uniek Shopping 
 Bezoek Delen 
 Film Betalen 
  Animaties 
   

Gezinsverandering Als ze iets niet 
weten

 Vakantie Nu 
 Out of the box  
 Tijdelijk  
 Korts/lange tijd  
 Zaken reis  
 All year round  
 Niet genoeg geld  
 In-between  
 Airbnb Google 

 
Stadscentrum Overal

 Platteland Studie 
 Dynamisch Werk 
 House  
 Nieuwe plekken  
 Kamer  
   

 Internet Altijd 
Onderling Easy

 Toegankelijk Bekend 
 App Concreet 
 Persoonlijk Duidelijk 
 Makkelijk boeken Gecompliceerd 
 Reviews Snel 
  Onbekend 
  Kennis - 

antwoorden 
  Goed 
  Gebruikers 

gericht 
   

 
Groei Veel flopt 

 Beperkt Apps 
Vrienden Veel gebruikers

 Verschillend Precies 
 Ruimtes  
 Mensen  
 Aanbod vs Vraag 

 
 
 
 
 
 
 
 
 

 

   
   
   



Airbnb concept ideas (words) 

Verrekijker VR – bril Trein 

Berg Bacterie Grijptangen 

Stapelen Activerend Klimmen 

Weerspiegeling van Rotterdam Automatische deur De wind 

Interactive message board Mensen voegen dingen toe Draaimolen 

Brug Doors Mechanische trillers 

Kleur contrast Interactive sitting places Beweging van mensen 

Guideline Dak-vloer multipurpose Propellors 

Verzamel plek; samen zijn Aanpassen aan milieu Loopband op brug 

Lagen Gevel = tafel = stoel Onder duiken 

Hoge trap waar je op kan zitten met 
uitkijk op Rotterdam 

Simulator Dieren als vervoer 

Overview Building Bootje over water 

Hoogte verschil Room is turning around person Op rug van vogel 

Kleine paviljoens verspreiden  Touw 

Ruimtes in vorm van een landmark Glijbaan 

Leidende route 4D experience, panda droom  

Unique shapes, volumes Openingen in gevel, verschillende 
uitzichten 

 stiekem Verlichting met kleur op de grond 

 Signs & symbols 

Oceaan overzwemmen Senses 

Info digitaal uitwisselen Contrasting environment Schaduw 

Gebouw naar jou komen Open accessible Interactive infographics 

Chips in hoofd  Dak hofbogen, cultureel 
rotterdam/NL/World information 

Smart materials  Buddy - Personal 

onderzoeker  Interactive Globe 

Implementatie herinneringen   



Airbnb concept ideas (images) 



Google concept ideas (words) 
 

 



Google concept ideas (images) 



Airbnb architectural portfolio: Event stands 

https://www.airdna.co/city/nl/rotterdam






Airbnb architectural portfolio: Offices 

  



Airbnb architectural portfolio: Accommodation 

 

 



Airbnb architectural portfolio: Event stands 


